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Note 1:



Based on my four books, I have created an
 Udemy course, "
 
Kindle Book Profits - How to Get Rich Writing, Publishing and Selling Kindle Books

 ". The regular price of this 4-hours course is $99. As a token of my appreciation for buying this book, you can get my
 Udemy video course for ONLY $24. You save $75. I have only 25 coupons with this deal. Hurry before others grab them. Click the link below to get this course for $24.




http://bit.ly/1hHeLiM




Udemy gives 30 days money back guarantee which means you can get your money back if you are not happy with the course for any reason at all. It’s completely risk-free. Nothing to lose; Everything to gain.



By the way, this course is based on the following 4 books. If you buy this course, don't waste your money buying my other books unless you like reading compared to watching videos.



	
Money Making Machine


	
Non-fiction Writing Machine


	
Unlimited Books Sales Machine


	
Titles & Covers That Sell





Note 2:



This book has been edited by a professional. If you see any grammatical mistakes or typos, ple
 ase email me. I will fire her (just kidding). As a token of my appreciation, I will gift one of my books to you. My email id is at the end of the book.



 
 
CHAPTER
 1: Introduction




Writing
 a non-fiction book is much easier than you may think. Trust me. If I can write a book, anyone can write a book.



As I mentioned in my first book
 ,
 
Kindle Books: Money Making Machine

 , I am very new to writing
 and I am not a writer by profession.



Though I have published a bunch of books written by someone else, I didn’t write any book
 s. When I wanted to write a book about Kindle Publishing and Marketing, I was apprehensive about it.



I was not sure if I could pull it off. But as I always do with anything else in my lif
 e, I wanted to give it a shot.



Ok. This was
 how I ended up writing my first book.



During the
 holiday season last year (2012), I took 2 weeks’ vacation just before Christmas, but I didn’t go anywhere. I wanted to relax and goof off at home. It was the first time I took vacation but didn’t go anywhere. I wanted to see how relaxing it was to stay at home and do nothing.



The f
 irst two days were fun, as I went to bed late and got up late. I watched a bunch of movies and read books, etc.



But on the
 third day, I got really bored and didn’t know what else to do. That was when I thought about writing a book about Kindle Publishing and Marketing, since I already had good experiences publishing and marketing books on Kindle.



Remember, I
 had not written anything in my life so far, but I had a few advantages on my side. I know the subject inside and out, and I am very good at explaining things in a simple, easy-to-understand and straightforward way.



I
 realized a reader would love this approach and could use it to solve their micro-problems.



I started
 writing the book on 12/17/2012 and completed it on 12/22/2012 before noon. Yes, I completed a 10,000-word book in 5 &frac12; days. I was exuberant. I was jumping up and down and called all my friends, relatives and family to tell the good news. I couldn’t believe that I had written my first book, and it was going to appear in Amazon.



I know what you
 ’re thinking. You’re thinking, “Hold on, buddy. If I take 5 &frac12; days off from work, I can write two books with my eyes closed.” Actually, this is the best part: I spent only two hours per day writing the book.



The r
 est of those days, I was still goofing off, took my son to the park, read books, watched movies on Netflix, browsed a lot of stuff online, etc.



How is the book doing? It is doing very
 well. At one point during the promotion, it even became the Amazon’s #1 Best Seller in both categories where it was listed: Writing Skills and Sales and Selling.



Here are the screen-shots.
 (The cover design is different from the one I have now. I didn’t like the cover design, so I ordered a new cover-design which is little more expensive.)
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My point?



It is possible to create a quality book in 5 &frac12; days that can become Amazon’s #1 Best Seller. It is doable.



How did I do this? I will explain the steps I took in this book so that you can do the same.



In Chapter 7
 , I have also given the blueprint for writing a book in 5 &frac12; days; you can this use to write your first book.



Let’s broadly
 describe the book-writing process in three steps for the sake of simplicity. These steps are
 SIMPLE
 but
 POWERFUL
 . It is very easy to master them. Here are those steps:



1. Pre-Writing



2. Writing



3. Post-Writing



I have structured this book explaining each one of these steps. Let’s jump into the book.









 
 
CHAPTER 2: Structure of a Non-Fiction Book




In Non-Fiction Books, readers usually expect a solution to a problem.



It could be losing weight in 10 days, dating your dream girl, getting your ex-back, playing golf like pro etc. In general, it is better if we keep E-Books short
 , sweet and to the point. If it solves just one problem, then it would be excellent.



Readers will love it as it is an easy
 read. They can get the solution to the problem fast and start implementing it ASAP. This is what exactly this book is about. This book is designed to teach you how to write a non-fiction book right away.



Non-fiction book
 s should be at least 10,000 words in length. That would be around 40 pages if we consider 250 words per page. So when you write your book, make sure it has at least 10,000 words.



If you
 can provide a solution to the reader in fewer than 10,000 words, then it is even better. Readers will love you for it, as it saves their valuable time. But generally, 10k words is a decent word count for explaining your solutions.



But how should it look?
 What should be the structure of it? I’m glad you asked.



There are main 4 parts to publishing any non-fiction book. They are
 :



1. Discover the
 book idea.



2. Analyze the
 market.



3.
 Write the book.



4. Market and
 sell the book.



Though the
 main focus of this book is on the 3
 rd
 step, “Write the Book”, we’ll look briefly at the first and second steps as well to make it easier to understand the third step.



1.
 Discover the Book Idea



You need to have a book idea to write a book.
 Following are the main three ways to get a book idea. In fact, using these three ways alone, I developed around 50 ideas, which I’ve stored in my notepad.



a. Passion



b. Expertise



c. Skills you want to learn



a. Passion



Passion can be anything that you are interested in.
 If you don’t know what your passions are, follow these simple techniques to figure out your passions.



O
 pen up an MS-Word document, enter the following questions and start writing down the answers as they come to you:



What kind of books
 do I have in my personal library?



What do I talk about when I talk to my friends?



What do I talk about when I am at a party?



What can I talk about for hours without drawing
 a blank?



When
 was the last time I lost track of time doing or talking about something? What was I doing or talking about at that time?



Answer
 ing these questions can help you figure out what you are passionate about. You can write a book related to your passions.



b. Expertise
 /Talent/Skill



Everyone is an expert
 at something. You can be an expert car mechanic. Or you might be an expert hacker. Or you could be a good gardener and know a lot of things about gardening.



You can use this knowledge to write a book. Still
 couldn’t figure out what you are expert in? Here are some simple tactics you can use. Ask yourself the following questions:



1. What kind of advice or help do your friends ask you for?



2. What do they say when your friends appreciate you or admire you?



3. What kind of things
 do your friends say when they make fun of you? Sometimes your friends will make fun of for your skills or talents. If you are a good software programmer, they may make fun of you by calling you “Geek” or “Nerd,” for example. This is your skill and talent, then.



The answer
 s to the above questions will let you know what you are expert in. Once you know the answer, you can write a book related to your expertise/skill/talent.



c. Skills
 You Want to Learn



It is our innate nature to grow and improve and
 progress. What do you want to learn? What is the new skill you want to learn and brag to your friends and family about?



Maybe you want to learn a new language. Or you want to learn how to play guitar. Or you want to learn to juggle. Or you want to learn magic.



Whatever it is that you want to learn, learn that skill. As part of learning that skill, you may do lots of research and read many books and talk to many people, etc. So your head is now filled with a lot of information and ideas related to the skill you are learning.



All these details will be fresh in your mind. Put it down in
 a Word document in a coherent and easy-to-understand way.



This
 will help other people new to the skill, like you were, to learn the skill; you can save them the amount of time you spent doing the research and gathering all the details, and they may thank you for that. It is a complete win-win situation.



If you have done the
 three steps above, you should have a clear idea about your passions, expertise and skills you want to learn. Now, do a Google search on those. You will find a bunch of forums and blogs related to them.



Go through the forums and blogs.
 This will give you an idea of what people are talking about, what questions people are asking, etc. You will get an idea of what you can write about.



Go to
 Amazon.com and enter your passions and expertise as a book search; you will get a bunch of books related to them. If you keep browsing these topics, you will definitely get a lot of ideas on which you can base a book.



We all get many ideas in our daily life. If we don’t capture those ideas,
 we will lose them for good. You may not remember those good ideas when you sit down to write. Always record your ideas as soon as you get them. This is an important step in writing a book.



If I am outside and I get some ideas, I immediately put them into my
 iPhone’s “Notes” App. Or if no one is in hearing range, I record my idea in the “Voice Memos” app. When I get home, I put them in my notepad.



2. Analyze the Market



After you’ve gone through the above steps and gotten some excellent ideas for your book, you need to figure out whether or not there is any market for your book. This is another important step in writing a book.



Many people make the mistake of writing a book that doesn’t have any market at all.
 This is a complete waste of time unless you just want to write it for yourself and don’t want to publish and sell it.



Big retailers like
 Wal-Mart, Sears,
 and
 Target
 spend millions of dollars doing market research and analysis using various techniques such as online surveys, cold-call surveys, etc.



B
 efore spending any money investing in a product, big retailers want to find out whether there are people ready to buy the product. If these large companies do market research to save money and to avoid product failure, we should definitely do it too, to save our time and money.



Some people
 think that if they can come up with a brand new idea (of course it will be a good idea) then people will definitely buy it. Most of the time, we fall in love with our own ideas and tend to think that they are the best ideas in the world. The world may or may not agree.



This feeling is really intense
 when we first get an idea. The sense of greatness subsides as days pass. Never fall in love with your idea and blindly assume it has a market.



Check your million
 -dollar idea to see whether it has a market or not. If it doesn’t have a market, let it go, even though this is very hard to do. Of course, there are exceptions to this too.



Innovative and visionary geniuses like Steve Jobs create the product first and
 then create the market for it. For people like you and I, I believe, it is safer to follow the market and cater to its needs.



There is a very easy way to figure
 out whether there is market for your book idea.



Step 1:



Go to Amazon and search for your book idea. Once you enter the book idea in the search field, you may get a list of books. You should get at least five books related to your book idea.



If not,
 conclude there is no market for your book idea and come up with another idea.



Step 2:



Click on the first one that is related to your book idea. Go to the book page and somewhere in the middle you should see a
 “Customers Who bought this Item Also Bought…”
 list. If those books are related to your book idea, consider those books too in selecting five to examine further.



Step 3:



Now you have a bunch of related books. You need to figure out if they are selling or not. Before I was familiar with Kindle Books, I used to make the mistake of only looking at the reviews. If there were a lot of reviews, then I would buy the book.



I now realize that this is
 the wrong way to make the buying decision. The reason is that the author could have asked a bunch of his friends to post great, glorifying 5-star reviews. Please don’t get duped by this.



Here is a neat trick that I now
 use to make my buying decision. Amazon has a sales rank for the book. But the sales rank doesn’t tell you how many copies it has sold.



Based on
 the statistics of books sold by me and by friends, I came up with the following chart. This should give an overall estimate of how many copies a book is selling at a particular sales rank.


[image: ]



Look at the sales rank of all the top
 five books you have chosen. As a group, they should sell at least 50 copies every day. If this is so, then you can break into this group and make some money by selling at least 10 copies per day.



If we sell the book for $2.99, then you would get around
 $2 per copy in royalties. That would be around $600 per month. If the top five books don’t even sell 50 copies per day, then there is no market for the book: Discard the idea.









 
CHAPTER 3
 : Pre-Writing Process




In the last chapter, we
 covered discovering book ideas and analyzing the market for book ideas. Now we are ready to tackle the “Writing the Book” part.



As we already know, writing a book consists of
 three main parts. These are:



1. Pre-Writing



2. Writing



3. Post-Writing



In this chapter, let’s take a look at what the Pre-Writing part entails. This includes:



1. Research, Research and Research



2. Write a Rough Draft



2.
 Revise your Rough Draft



3
 . Get Ready, Set, Go



1. Research, Research and Research



Do you know why most people don’t write a book even though they want to? I will tell you why. Can you come closer? And can you keep a secret?



The secret is, “They don’t have
 the knowledge of the subject they want to write about.” Profound! Right? What can I say, I am a genius. Actually, it’s a curse.



T
 here are only two ways you can obtain knowledge or experience on any subject. (
 1) You are born with that talent/skill. (2) You are not born with it.
  I will explain this in detail.



a
 . You are born with it.



This means it is in your genes. Maybe your parents are artists or your grand-parents are artists
 , and you have an innate talent for drawing pictures. Or your inborn talent is telling interesting stories just like your dad.



It could be any talent that you were born with.
 You might also have practiced/used that skill a lot. Now you have both experience and skills. You can write a book about your skills/talents.



b
 . You are not born with it.



You ca
 n get the knowledge or skills from other sources or you can learn that skill on your own. It can be from your personal experience of watching others and learning from others or from reading books, or you can learn a skill on your own by making plenty of mistakes.



For example, y
 ou might have watched others tell interesting stories, and then you might have picked up that skill and become the center of attraction at parties.



Or you read a book that
 taught you how to tell stories interestingly. Or you might have attended a “Story Telling” summer course at the local community college.



Or you might have tried telling stories a bunch of times and failed miserably and
 become a laughing stock and then learned from your mistakes, and eventually you became an expert.



My point?



You can learn
 a skill if you were not born with the talent, and you can use that knowledge and/or experience to write a book.



If I want to write a book
 about story-telling, my only option is the second one, which is to learn from other sources (books, people etc.). For me, this is easier and faster than learning on my own by making a lot of mistakes.



This is exactly what you need to do if you are not born with
 a talent. Gain the knowledge or skill about which you are going to write, and then write about it in an easy-to-understand way.



D
 o the research to get more details about the subject.



	
Find out everything you can about it. Read
 a bunch of books on the subject, at least five books on the subject.


	
Make use of
 the
 “Look Inside”
 feature of Amazon to take a look at the Table of Contents to see what different books have covered.


	
Talk to your friends, relatives and family who are familiar
 with the subject.


	
Go to online forums and blogs. See what they are
 talking about and what questions are being asked related to your subject.


	
What
 are the Frequently Asked Questions on sites related to your topic? What is a major problem people frequently experience? Can you address it in your book?


	
Visit various websites that take people
 ’s questions and give answers such as Allexperts.com, Answers.Yahoo.com, etc., and look for the same information.


	
Interview experts in your field of interest. They get the name and fame. You gain valuable knowledge
 , and you can even use video of your interview, with that person’s permission, to promote your book.





If you are going to include some of
 your expert’s ideas in your book, make sure you get his permission before doing so.



2.
 Write a Rough Draft



You
 now have all the knowledge required to write your book. You are brimming with ideas and points to put down in the book. Don’t start the book yet.



Before you forget about all those wonderful points, put them down on a piece of paper or a
 Word document.



This
 should be a brain-dump of all your ideas related to the book. Don’t edit any idea. Put everything down. Don’t worry about the grammatical mistakes, spellings, typos, etc.



Before writing the draft, turn off the spell-checker. You don’t want to edit it when you are brain-dumping your ideas. Those red lines indicating spelling mistakes can be very distracting.
 You may inadvertently end up editing it instead of brain-dumping, hence losing your flow of thought.



You can spend 30 to 60
 mins doing this. It doesn’t have to be fancy. You can scribble it on paper. I do it in an MS-Word document.



3. Revise Your Rough Draft



Once you put all your wonderful ideas down, you need to revise them to create a better-looking outline.



Create an outline of how you are going to arrange the c
 hapters and organize them. Which is going to go first and which one is going to go next? Which is the proper order that will help the user to understand the solution easily?



	
Come up with the different chapters.


	
Write a few subheadings under each chapter.


	
Reorganize and move your points
 into the chapter/subheading where they belong.





You can keep coming back to
 update the outline until you finish the book, because you may get additional good points at any time.



When you are writing
 the sixth chapter, a point may come to mind that you need to put in the second chapter. You can quickly go to your “outline” document and write it down there.



Creating an outline is very useful and
 will get you through writing your book faster. This is mainly because you know exactly how each chapter is going to look and what you are going to put in each chapter.



This is
 classic visualization at work.



4
 . Get Ready, Set, Go



You
 have the knowledge for the book and you have created the outline. We are almost ready to start writing the book.



You need to set up perfect environment to write. And
 find the perfect time!



Schedule a time
 to write every day and stick to it. Spend a certain amount of time writing. Don’t waver from that. It could be an hour or two a day.



Type
 a certain number of words every day. Have a specific goal. Is it 500, 1,000, 2,000 or 10,000 words? Be realistic.



Don’t set
 too high or unrealistic goals; you would set yourself up for disappointment. I can easily write 2,000 words a day. If I can, you can too.



Have an interruption-free and distraction-free environment that
 is conducive to writing your book
 .



Let your family know about your plan and goal so that they don’t interrupt you when you are “in the zone
 .”



Switch off your phone or mute it.



Log off from social media sites such as Twitter, Facebook and other chat rooms.



Listen to music if you think it helps you.



Make sure you are not hungry or thirsty. Have enough food and water before the writing starts so that you don’t waste time making frequent trips to the kitchen.









 
CHAPTER 4: Write the Book – 11
 Parts of a Non-Fiction Book




You have
 developed an excellent idea for your book. You have also analyzed the market to see if there are people willing to buy your book. You have done your research and created the outline. Everything is fine and dandy. Now it is time to write the book.



There are 11
 parts to a non-fiction book. This is not an exact science and is not written in stone. This is the structure I follow. You can use the same structure to write your book or any structure that you prefer. Let’s look at them one by one”



1. Cover Design



2. Title and Sub-Title



3.
 Dedicated To, Acknowledgments, Copyrights and Disclaimer (Optional)



4. Table of Contents



5. Chapter 1: Introduction



6. Body of the Book



7. Action Item Check-List Chapter



8
 . Last Chapter: Conclusion



9
 . About the Author



10
 . Request for Review



11
 . Bonus Materials or other books from Author or Excerpt from Author’s other books.



1. Cover Design



Cover design is one of the first things a prospective buyer looks at, apart from the Title. It should make a great first impression.



If the buyer
 doesn’t like the cover design or if he is not hooked into it, he is less likely to click on the cover’s image. The cover design should be clickable: It should beg the buyer to click it.



If you have experience with Photoshop
 , GIMP, or another really good graphics program, you can create your own cover. But I highly discourage you from doing that.
 The reasons are (1) You may not be a professional, and (2) It is our nature to fall in love with our creations
 .



No matter how bad it looks and how
 much others criticize it, we invariably defend our own creations and have a hard time letting it go. For this reason, it is always better to have a professional to do your cover design.



You can hire
 professional cover designers from
 
Fiverr.com

 ,
 
Elance.com

 ,
 
Odesk.com

 , and other similar sites
 . Cover designers’ prices can range from $5 to $1,000. I have tried both Fiverr.com and Elance.com. In Fiverr.com, they charge $5. Most of them take three to four days to create a cover design.



In Elance.com, the price range is from
 $25 to $100. 



I usually order
 a cover design as soon as I start the writing process. So by the time I am done with the book, the cover will be ready for me. If there are any corrections or revisions, I can request that while I am doing the editing and formatting for my book. You can follow the same process.



If you are going to hire a professional designer
 on Elance.com or Odesk.com, make sure the reviews and ratings are good, and that they have done at least 10 jobs in the past.



O
 n Elance.com, if there are too many bids on your project, I usually go with the one with the highest ratings (5 stars), highest number of jobs done in the past and a good price.



When you search for cover designers
 on Fiverr.com, sort them by “Rating” and choose one with good reviews. I usually choose the one with the best rating, good reviews, and who can deliver the gig fast. I also look at the number of outstanding orders.



If there
 are more outstanding orders, she or he may finish your work in time, but may not do it well and may not be readily available for revisions and corrections.



When you give
 an order to any designer, you need to include the following details.



Title


Sub-Title


Author


Book Description


Kindle Book (Y/N)


Specs



For example, this is what I gave for this book
 :



	
Title: Kindle Books: Non-Fiction Writing Machine


	
Sub-Title: How to Write a Non-Fiction Book in 5 &frac12; Days in 3 SIMPLE Steps


	
Author: Anbu Rayappan


	
Book Description: This book teaches readers how to write a non-fiction book. It includes the structure of a non-fiction book and all the tips and techniques one needs to know to write a good, successful non-fiction book


	
Kindle Book
 (Y/N): Yes


	
Specs:


	

	
The title should be CLEARLY visible in thumb size as it is a Kindle book.


	
Use BOLD fonts.


	
Use Primary and Dark colors.









The above
 details should do the trick, allowing the cover designer to understand the look, theme and feel of the book. This will let your cover designer come up with a good cover design.



2. Title
 and Sub-Title



Your buyers should
 look twice at your book. There are two parts to any title to help make sure this happens:



1. Title


 2. Sub-Title



The t
 itle should be short, concise and bigger in font. The sub-title can be a little longer and smaller in font. Use Power Words in your title. Some of the power words are given here:
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What are the power words? There are some words in English that appeal to our emotions.
 Examples are
 surprise, shock, happy, sad, fear,
 etc. Words can have the power to create and alter emotions.



For example, words such as
 “Secret,” “Revealed,” “Shocking,” “Amazing,” “Unlimited,” “Powerful,” “Magic,”
 and
 “Ultimate
 ” kindle our curiosity and inquisitiveness. We want to know what makes something “Secret” or “Magic” or “Powerful” or “Amazing.”



Words such as
 “Simple,” “Easy,”
 and
 “Quick”
 make us feel relaxed, happy, and comfortable. Who wouldn’t want something that makes his life simple and easy? And to top it all off, it’s quick too!



Tony Robbins in his book
 Unlimited Power
 discusses this in great detail. Notice that both “Unlimited” and “Power” are power words.



In your title, sub-title and book description, use emotive, power words.
 People on the internet, for the most part, will buy from you first based on emotion.
 Certain words can and do make individuals act.



Words That Sell
 by Richard Bayan is a very useful, nifty book every author should have. This has a complete list of power words that can be used in various situations.



T
 he title of your book should intrigue the buyer, and he should click the book to find more about it. In marketing and advertising, there is an acronym called
 AIDA
 . AIDA stands for Attention, Interest, Desire and Action.



Any marketing/
 advertising campaign should get the
 Attention
 of the customer, raise his
 interest
 , make him
 desire
 /want/need the product, and lead him to take the
 action
 . The title should do the part of getting the buyer’s “Attention”.



A Title could be
 shocking, surprising, funny, clever, poetic, thought-provoking, intriguing, unusual, controversial,
 etc.



Examples
 of attention-getting titles include:
 Running Sucks; Be the Best Online Bitch; Women are from Venus, Men are from Hell; The Power of the Pussy; How to Lose Friends and Alienate People; Don’t Pee on My Legs and Tell Me It’s Raining; The Silence of the Lambs;
 and,
 I Hope They Serve Beer in Hell
 .



The title can also be something that tells
 a buyer exactly what the book is going to offer. “How To” book titles come under this category. Examples include:
 How to Win Friends and Influence People; How to Write a Non-Fiction Book in 3 Simple Steps; How to Lose a Guy in 10 Days; How to Get Your Ex Back
 .



Choose the right power word
 s for your title that will help persuade buyers to buy your book.



A t
 itle that has a number in it is another kind of title. It could be time-specific results like
 The 4-Hour Work Week
 or
 5-Second Flat Belly.
 Or a numbered list such as
 7 Habits of Highly Effective People
 (highly and effective are power words);
 The 48 Laws of Power;
 or
 101 Best Jokes.



Buyers like number-title
 d books.



Number
 s in the title work because it is specific as to exactly what the user is going to get. This is far better than being vague in the title. Imagine how the title
 Some Habits of Highly Effective People
 would sound. It is not as good as the title
 7 Habits of Highly Effective People
 .



3.
 Dedicated To, Acknowledgments, Copyrights and Disclaimer (Optional)



These items—dedicating
 the book to someone close to you, acknowledgments to the people who helped you to write the book, Copyrights and Disclaimer to save you from any legal troubles—appear immediately after the Title.



I completely ignore Dedication, Acknowledgments, and Disclaimer.
 If you are worried about getting into any legal troubles, you can include a Disclaimer. I keep the Copyright very short and sweet, with one or two lines.



Amazon has an excellent marketing technique that lets the user browse 10% of the book before they buy it. If I take
 up the first 10% of the book with things such as Dedication, Acknowledgments and Disclaimer, the buyer may not be able to get enough details from the book to make their buying decision. If they don’t get hooked into the book, they won’t buy. That’s a lost sale.



If you want to include Copyrights and Disclaimer in your book, you can include something like the following
 :



Copyright  2013
 YourCompanyName



All rights reserved. No part of this book may be reproduced in any form without permission in writing from the author. Reviewers may quote brief passages in reviews.



Disclaimer



No part of this publication may be reproduced or transmitted in any form or by any means, mechanical or electronic, including photocopying or recording, or by any information storage and retrieval system, or transmitted by email without permission in writing from the publisher.



While all attempts have been made to verify the information provided in this publication, neither the author nor the publisher assumes any responsibility for errors, omissions, or contrary interpretations of the subject matter herein.



This book is for entertainment purposes only. The views expressed are those of the author alone, and should not be taken as expert instruction or command. The reader is responsible for his or her own actions.



Adherence to all applicable laws and regulations, including international, federal, state and local governing professional licensing, business practices, advertising, and all other aspects of doing business in the US, Canada or any other jurisdiction is the sole responsibility of the purchaser or reader.



Neither the author nor the publisher assume any responsibility or liability whatsoever on the behalf of the purchaser or reader of these materials.



Any perceived slight of any individual or organization is purely unintentional.



4. Table of Contents



A Table of Contents helps the user navigate the book quickly and easily. This usually appears immediately after the Disclaimer and before the Book starts. I keep it after the Introduction chapter.



The reason behind this is
 that I want the reader to read the Introduction first, as I always try to make the Introduction more interesting and captivating. I want them to get hooked into the book. I want to make a great first impression.



In Kindle, the table of contents is clickable
 ; it’s very easy to set this up and navigate to the
 “Table of Contents”
 from any page of the book. We will go over this when we discuss formatting in later chapters.



5. Chapter 1: Introduction



The Introduction of the book should be like the opening scene of a James Bond movie:
 Interesting, Impressive
 and
 Captivating.
 It should pique the interest of the reader to see what is in store for them in the rest of the book.



The
 Introduction should also tell the reader what to expect from the book, so they know what exactly they are getting from the book when they read 10% of the book by clicking on
 “Look Inside.”



This
 will reduce returns. Purchasers on Amazon can return a book within seven days of purchase and get their money back.



More returns
 is not only a loss of money, it also causes Amazon to tone down its marketing of your book. It’s not in their best interest to market a book that is getting a lot of returns.



Make the Introduction amazingly interesting and persuasive to
 encourage prospective readers to buy the book.



6. Body of the Book



The body of the book is the meat and potatoes of the book. This is the place where you are giving a solution to a problem.



Content is King. Quality is
 very important. Give quality content and readers will spread the good word. Pretty soon, you will have a fan following to read your next books.



Think from the perspective of the reader. What do they want? What are their goals? What is stopping them from reaching their goal
 s? How can I write a book that is easy for them to read and understand? Answers to these questions should be your content.



Create
 five to 10 chapters. This should be a good size for a small E-Book.



Create
 sub-chapters under each chapter to explain things more clearly.



Use simple and easy
 -to-understand language.



Write like you are talking to someone in front
 of you. This will help you to have a casual and conversational tone in your writing.



Non-fiction book readers want to learn
 a process or a solution. So write the book as a step-by-step blueprint. This makes the book easier to read and understand.



Make sure your paragraphs are small. Lot of people just scan through the pages and don’t read each and every word.



Also, readers will read your e-book on a variety of platforms with different screen sizes such as tablets, smartphones, PC, etc. Make sure your paragraphs are small, with two or three sentences.



Forget about what your English teacher taught you in Elementary school. Our main objective is to provide
 a solution to the reader so that they can benefit from it, easily and effortlessly and can implement it quickly.



Your tone of writing should be polite and cordial. Don’t be a know-
 it-all, arrogant guy who looks down on the readers. Readers are smart, and they can sense this from your writing. Everyone hates arrogance. If they hate you, they will hate your book too.



Give real
 -world examples to explain your points. It can be from your life or from someone else’s life. This makes the book more interesting and helps readers relate to it.



7. Action Item Check-List Chapter



After the body of the book, include a chapter for “Action Items – Check-List.” This will be the list of steps and processes discussed in the book. This clearly tells the reader what actions they need to take to implement the process.



Readers can look at this chapter and implement the process right away without going through the book again. It
 gives the gist of what they read in the book, and makes it easy for them to implement. Readers love this.



8. Last Chapter: Conclusion



The last chapter is the climax of the book. You need to end it on a high note. This should be like the climax (Not THAT “climax” guys. Jesus Christ!) of a James Bond movie.



Readers should be satisfied with the ending and should have the feeling of
 having learned valuable information that can be implemented right away. And it should propel and motivate them to take action.



Congratulate
 them for taking the initiative to read the book to solve the problem.



9.
 About the Author



Readers hav
 e spent an hour or two reading your book. You have interacted with them through your book. They may be curious to find out more about you. In this section of the book, you can give a short bio of who you are, what your interests are, etc.



Keep it fun and interesting without boring them with
 a lot of details.



Write a personally engaging bio with a warm and friendly photo. If they know
 what you look like, it fosters a personal connection. They liked your book. Now they like you too.



If they like you and your book, they
 will look forward to buying your future books. If I like a book, then I try to find out what other books the author has written, and I buy them too.



10. Request for Review



Reviews are hard to come by. People rarely take the time to go the book page in Amazon and write a review for your book.



I have read more than 1
 ,000 books in my life, mostly non-fiction books. Never once have I written a review for a book.



Reviews are
 an important marketing tool in your arsenal.



How?



Prospective buyers look at reviews before buying a book. Let’s take two books on the same topic as our examples.



They both have impressive and excellent cover design, title, description
 , etc. But one of them has five good reviews, and the other one doesn’t have any reviews. Which one do you think the prospect will buy?



You
 guessed it right. The book with five reviews!



Why do they do that? It is a human tendency.
 Here is how the thinking process works.



If someone
 else has bought it and liked it, then it must be a good book. If there are no reviews, then it looks like no one has bought it. If no one has bought it, then it may not be a good book. So why should I buy it?



You see what is happening here. They look for social proof.



My point?



Reviews are hard to get, but we need them to get more sales.
 One of the ways to get reviews is to ask your friends, relatives and close family members to read your book and post honest reviews.



Another way is to ask your readers to help you with the reviews.
 Readers have spent some time reading your book. They loved it. They got valuable information from the book. They are psyched and are ready to implement your solutions.



That
 is the time to request their review. Readers would love to spread the word through Facebook and Twitter, as your book has some great information.



Each
 Kindle device has an automatic feed at the end of the book, which they can use to share on social networks. Ask readers to use it to share about your book via Facebook and Twitter.



Go
 to
 
https://bitly.com/

  and paste your
 book’s Amazon page link. You will get a shortened link for FREE. Use the shortened link in your book so that readers can click on it to go to your book page and post a review.



Why do we need to do this? Because it looks neat
 and tidy instead of that lengthy, unwieldy link from Amazon, which will not look great on some of the platforms such as smart phones!



You can look at the
 “Before You Leave”
 section of this book at the end, to get an idea of how this should look.



11. Bonus Materials or
 Other Books from Author or Excerpt from Author’s Other Books



In this section of the book, you can give other bonus materials such as some YouTube videos related to your
 book, videos you’ve created, a FREE report you have on your website, etc.



You can also list other books you have written. If they
 have enjoyed your book, chances are good that they will buy your other books too. Now you have repeat customers. Looking at my personal library, I see that I have at least two books from each of the authors I like.



Include a short excerpt from one of your other related books.
 Include one or two chapters so that readers can get an idea about the contents of the other book. If they like the excerpt, then they’re more likely to buy the book. Give a link to this book to make it easy for them to click on it and buy the book.









 
CHAPTER 5: Post-Writing Process – Editing and Formatting




Editing



Editing is the part
 that I both love and hate. I love it, because I know it means that I have finished the book. I hate it because I have to go through it a few times to make sure everything is alright.



The book needs to
 flow smoothly. The contents should be arranged in a logical and coherent order.



If the content is all over
 the place and doesn’t flow well, this only confuses readers, depriving them of the real benefit of the book.



As part of editing, make sure the content is arranged properly, keeping readers
 ’ ease of understanding in mind.



	
Check
 punctuation marks.


	
Check
 for grammatical mistakes.


	
Correct
 typos.


	
Remove words or phrases that are not necessary.


	
Move the sections to where they work best. Sometimes, a particular section will be more appropriate under a different chapter.


	
Check the facts.


	
Make sure the hyperlinks work.


	
Include pictures where it is appropriate.
 


	
Bold, Italicize, use Strike-through where necessary.


	
Add more examples to emphasize points. Anecdotes can be from your own life or someone else’s life.


	
Add more points if a particular chapter is lacking information or details.


	
Read the book from the reader’s perspective. Do you really understand the concept explained in the chapters? If not, how can you explain it better?





Go through the book
 a few times checking and correcting for all the above.



Of course, you are going to do the spell-check or grammar check using MS-Word. But it is not perfect and doesn’t catch everything.



When you are done with it, ask your friends and family to go through it.



If you really want
 the book to be perfect without any mistakes, then you can hire someone from
 
Elance.com

 or
 
TheContentAuthority.com

 or
 
Fiverr.com

 . They will
 edit it for a nominal fee. On TheContentAuthority.com, it is $2 per page.



At any cost, don’t overdo it. You are overdoing it if you go through the book more than
 15 times, nit-picking over every little detail and dragging your feet on the pretext of editing. The real reason could be you are afraid of failure and/or are afraid of getting bad reviews.



Don
 ’t be THAT guy who took three months to write a 50-page Kindle book and took five months to edit it.
 Going through the book a few times is more than enough for a 50-page book.



Don’t be a perfectionist. A book cannot be perfect.
 Even some of the best books have some typos. Edit the book as best you can, and move on to the next book.



Sometimes, your eyes play tricks on you and you
 won’t notice obvious mistakes. You will see words that are not there. To avoid this, edit the book the next day with a fresh mind, and read the book aloud.



Formatting



Formatting is simple and straightforward for Kindle Books. You can get this done in 30 minutes.



The book may include a Title, Copyright,
 Disclaimer, Dedication, Preface, Prologue and Table of Contents pages. It should have a Title Page at minimum.



I usually add
 a Title and Copyright Page. I keep the Copyright short and make sure both appear on the same page, so that the buyers can get the most benefit from the
 “Look Inside”
 feature.



The book should be formatted with the proper Chapter heading
 s, sub-heading, summary sections, line spacing, etc. Choose a good font and use it throughout the book. This applies to font size too.



Choose a particular size for Body Text and another size for Chapter Heading and sub-heading and stick to it throughout the book. Be consistent with your usage of font style and font size. This
 will give the user a better reading experience.



I usually use
 Times New Roman
 and size 12 for Body Text. For Chapter Header and Sub-Heading, I use bold size 14 and size 12, respectively.



Insert
 a
 Page Break
 after the last sentence of every chapter in the book to prevent chapters from running together. But you don’t have to insert
 “Page Break”
 at the end of every page. The end of page in your Word document may not be the end of page in Kindle.



To indent paragraphs in your content, don’t use tab-spacing
 . This will not convert for the Kindle. Instead, use MS-Word’s Paragraph Formatting to indent the first line of each paragraph.



In order to do this, Click on the
 “Page Layout”
 menu on the top and specify the amount of indentation in the “Indent” option.



You
 can’t easily see where you may have used tab-spacing to indent a paragraph in the content, as this is hidden. To show it, you can turn on the “Show/Hide” feature in MS-Word. Here is a screen-shot of this.


[image: ]



Page numbers inside the book
 are not required as the Kindle content is resizable and page numbers become irrelevant. Page headers and footers are also not needed.



You can use
 the MS-Word built-in Table of Contents creator to create an active TOC for your book.



To insert a table of contents, follow these steps:



	

 Start Word, and then open your document.


	

 Click an empty paragraph where you want to insert the TOC.


	

 On the
 Insert
 menu, point to
 Reference
 , and then click
 Index and Tables
 .


Note:
 In Microsoft Office Word 2007 or in Word 2010, click
 Table of Contents
 in the
 Table of Contents
 group on the
 References
 tab. Then, click
 Insert Table of Contents
 .


	

 Click the
 Table of Contents
 tab, and then click
 Show Outlining Toolbar
 .


Note:
 In Word 2007or in Word 2010, skip this step.





In the
 
 Index and Tables
 dialog box, select the options that you want to apply to your TOC, and then click
 OK
 .


Note:
 In Word 2007 or in Word 2010, select the options that you want to apply to the TOC in the
 Table of Contents
 dialog box, and then click
 OK
 .



Check out the following link for the details.




http://support.microsoft.com/kb/285059

 



Kindle supports JPEG and GIF images. I use MS-Word 2010; in this, you can use “Insert,” “Picture,” and locate the file to upload the picture. But don’t use the copy and paste function to place the picture in the book.



The picture should be less than 127 KB is size. If it is bigger than this, resize or compress it.
 Make sure it is centered instead of left or right justified. This makes it look better.



Amazon has done a very good job of giving detailed information for Formatting. Please refer to it for more details.




https://kdp.amazon.com/self-publishing/help?topicId=A2RYO17TIRUIVI




If you have not signed into the KDP, this is the right time to do it. Go to the following link to sign in using your Amazon login. You need to provide your company name if you are incorporated, SSN/EIN, Bank details
 , etc. to set up a KDP account.




https://kdp.amazon.com/self-publishing/signin










 
CHAPTER 6: Power Tips and Techniques for Writers




In this chapter, I will list some of the tips and techniques that I follow
 , which may be useful to other writers.



	
E
 very 25mins, take short break when you write. You can go for a walk or jog or run. Or you can do some stretching at home. You end up writing more if you follow this tip.


	
You don’t have to write in a linear way
 , as it appears in the finished book. You can go back and forth and write different chapters depending on the ideas and inspirations you get.


	
If you think of some points that you want to mention in the book and you are not close to the PC, record it somewhere.
 You can use anything for this, like a smart phone, notepad, voice recording app., etc.


	
Read a lot. Read anything that interests you. It doesn’t have to be related to the book you are writing.
 A good writer needs to be a good reader. Reading expands your knowledge. The more you read, the more you will end up writing.


	
Connect
 with like-minded people. Talk to other aspiring writers or friends who are into writing. Join a local authors’ meet-up group (
 
http://www.meetup.com/

 )
 and network with them, share the ideas and opinions.


	
If you have blog or website, you can use that to practice writing. It
 ’s so much easier to write a 500-word blog post than to write a 10k-word E-Book. You can even use the blog post to write a shorter, one-page version of your book and use that as an outline to write your E-Book.


	
Many people combine all the blog posts they have written and make that into a book. You can do that too
 , down the road.


	
Take a mini-vacation. You don’t have to go
 to Hawaii or Caribbean Islands. You can go to a place close to you. It can be within a 50-mile radius. I find that, during the vacation, I get tons of ideas for new books and points for the book I am writing. New places kindle your creativity. (No pun intended.)


	
Try to serialize your books. Create a series of books
 in the same niche. Create a brand. Keep the feel, theme and style of the series books the same on the cover design.


	
This subtly creates a brand and buyers can readily identify your books and buy them. This is what I have done with my books (
 Money Making Machine
 and
 Non-Fiction Writing Machine
 ).


	
Learn to type fast. There are various FREE websites to learn typ
 ing. I used the following website to increase my typing speed. This is a cool site that keeps track of your progress.






http://www.typingweb.com/




	
In an effort to create a COMPLETE book with all the information under the topic, don’t end up writing a 200- to 300-page E-Book on a single problem. Your readers will hate you for it.





Here is why. If it is too lengthy, it will start
 to be boring at some point. The reader will stop reading it and won’t complete the book.



If they don’t finish what they started, they subconsciously feel bad about it and they end up blaming you for that.



I know, your motive is laudable, but readers will not get the benefit. So take some core points and write about them so that the reader can implement them quickly.
 That’s why you need to solve a micro-problem, not a major problem.



E-Books are like fast food. Read
 ers want solutions fast. NOW! You give it to them. They will be happy and will appreciate you.



	
When you are in the flow, don’t stop in the middle to verify a fact, to get a URL link, insert a picture etc. Put a note
 similar to the following: @@@Post image of slim girl to show an example of how one would look like after following this diet.@@@





When you are ready to edit it, find this symbol, look at the note and do whatever you need to do.









 
CHAPTER 7: How to Handle Negative Reviews




As an author, you WILL get negative reviews. Please don't take them personally.
 Nobody likes to hear their baby is ugly
 . Don't give up.



Some people write real
 ly nasty, destructive comments that don't help the author to improve in any way.



These comments
 only reflect the kind of person the reviewer is. Some are very negative and rude, and you can't change that. I always try to find one or two good points from the books I read, and I feel bad leaving any negative comment about a book. I have never written a bad review for any book.



For me, it is always possible to find
 one or two good things from a 25-page book.



Here is the kind of review a real
 ly negative, rude person might leave:



"This is such a piece of crap...Wasted my
 time reading it…Worthless pile!"



The above
 review is very subjective and doesn't say anything about the book. It doesn’t give any kind of specific details as to why it is not a good book.



A very objective, positive person who really wants to offer constructive criticism
 might say something like this:



"Though there are some good points in the book, I would have been happier to see some of the things elaborated in more detail. The author didn't spend much time on those vital topics esp
 ecially the chapter where he talks about how to use a carbohydrate diet to lose weight."



You
 can clearly see the difference between these two comments.
 My philosophy in life is, if you can't brighten someone's day, at least don't ruin it.



If you get
 a nasty, personally abusive negative review, you can always send an email to KDP Email Support and ask them to remove the comments.



I tried t
 his few times. But they say that the comment is within their review guidelines, and they cannot remove the comments. They ask us to respond to the review, and click “No” for the “Is this review helpful to you?” question.



You can click “No” on the “Is this review helpful to you?” question. But that’s not going to change the fact that the review is there for potential customers to look at. Hardly any customer look
 s at the responses to the “review helpful” question. So the damage is already done.



At any cost, please don't respond to the negative reviews to "get back at him" or "to teach him a lesson
 ," etc. It won't do any good. It will only make it worse, and it will make you look bad. Also, it is a complete waste of your time. The more you look and think about it, the more you get upset and fill your mind with negative emotions.



If I have a destructive review that doesn’t offer any constructive criticism to my writing or book, I completely ignore the review and pay attention to the good reviews I
 get. This works. It makes me feel happy and proud that I made a difference in someone’s life in a very small way.



Don’t let negative reviews deter you from making
 a positive impact on millions of people’s lives. Keep writing books, and you will get good at it eventually.



As a side note, I always use the word "little" whenever I want to offer some criticism. This little word takes away the major blow that
 may cause severe bruising to the other person's ego.



For example, i
 f someone asks us, "How is my dress?" Usually, we all say, "Oh...It looks great."



But if you want to be honest and offer constructive criticism, try saying, "It is
 little
 bright for you. You would look a lot better in darker colors."



Just remember, you cannot please everyone. People are different and each one will have
 a different opinion on your book.



Don’t be overly concerned about negative or critical reviews. Take the ones you think will be useful and
 use them to improve your book and writing. And ignore all the other ones.







 
CHAPTER 8: Blueprint to Write a Non-Fiction Book in 5 &frac12; Days




Writing a book in 5
 &frac12; days is doable, as I have done it. People have different reasons and different motivations for writing a book.



Find your motivations that
 will strongly push you towards writing your book. Some are motivated by money. Some are motivated by the fame/popularity that they can get. Others are motivated by the great feeling of satisfaction they get by helping others.



Each one of us has all these reasons
 and motivations in us in different proportions. Find your motivation and visualize it.



	
Visualize how your name is going to appear on the front page of the book and how your friends/family
 will react to it. Are they going to say, “Wow….You did it! Congrats!” or “I never knew about this hidden talent of yours!”


	
Visualize the money you
 can get from selling copies of your book. How many copies might you sell every day? 100? 200? How much would you make every day? What would you do with that money? Pay your mortgage? Make a car payment? Save it for a down payment on your new house you are going to buy?





After this visualization
 technique, you will realize that you are highly motivated and inspired to write your book. Harness and anchor this state of mind and start your book. I guarantee you that you can complete your book in 5 &frac12; days.



Completing the book in
 5 &frac12; days is more mental than physical.



Whenever you are down and depressed,
 do the visualization technique to get pumped up.



Here is the blue
 print to complete your book in 5 &frac12; days. I am going to assume that this book is going to have 8.5k words, and it will have 5 to 10 chapters. It will have around 34 pages if we have 250 words per page.



If you have done your research
 well, words will flow out smoothly. Don’t stop for verifying facts, checking links, inserting images, etc. This will slow you down and disrupt your flow of thought.



If you want
 , disable the Spell-Checker so that you don’t correct the spelling mistakes as you type, as this would slow down your typing.



You can start the book any day when you are inspired to do. However, starting on Wednesday would be a good idea as we usually slack off and get lazy before we finish the book
 , and we would have two days of weekend to compensate for that.



	
Day 1: (Create an outline,
 Chapter 1: Introduction, Chapter 2)


	

	
Create an outline – 30mins


	
Chapter 1: --- Introduction – 500 words – 30mins


	
Chapter 2:
 --- 1000 words – 1 hour






	
Day 2: (
 Chapter 3, Chapter 4)


	

	
Chapter 3: --- 1000 words – 1 hour


	
Chapter 4: --- 1000 words – 1 hour






	
Day 3: (Chapter 5, Chapter 6)


	

	
Chapter 5: --- 1000 words – 1 hour


	
Chapter 6
 : --- 1000 words – 1 hour






	
Days
 4: (Chapter 7, Chapter 8: Check-List)


	

	
Chapter 7
 : --- 1000 words – 1 hour


	
Chapter 8
 : --- 1000 words – 1 hour






	
Days 5: (Chapter 9: Conclusion, Editing/Formatting)


	

	
Chapter 9: --- 1000 words – 1 hour


	
Editing
 --- 1 hour






	
Day 6: (Formatting)


	

	
Formatting --- 1 hour









Voila!! You have completed your
 first book in 5 &frac12; days. You can pat yourself on the back. It is a great accomplishment. While millions of others are thinking about it, you have done it. Now you are an author.









 
CHAPTER
 9: 11 Habits of Highly Ineffective Writers




You want to write a book. But you haven’t started on that journey yet. If this is the case, the reason could be one of the following
 things or any combination of the following things.



When I explain them below, you can ask yourself what is stopping you from writing the book. When you know the answer, you can get rid of that hurdle and be on your way to writ
 ing your first book.



These are
 some of the things that prevent writers from writing their books. Let’s see what they are and how to avoid these evil villains. Once you destroy these villains, you will be on your way to writing your first book. They are:



1. Procrastination



2. Fear of Making Mistakes



3. Fear of Failure



4. Fear of Looking Stupid and Embarrassment



5. Fear of
 the Unknown



6. Perfectionism



7. Over-Analyzing or Analysis-Paralysis



8. Lack of Knowledge



9. Lack of Motivation



10. Lack of Vision



11. Lack of Money Excuse



1. Procrastination



Procrastination is one of the most common factors in anyone not doing things he wants to do. Why do people procrastinate? As human beings, we like to be happy. We are always in search of happiness.



We do things that make us happy
 and things that keep us away from pain. We get a job because it gives us money. Money gives us time and things to buy which increases happiness.



We exercise as it gives us good health and long life
 , and we are happy to live longer. Thus, if we look at any activity that we do, we do it because it brings us happiness.



W
 e want to avoid pain. It is a matter of pain or pleasure. We don’t want to do taxes. But we don’t want to get fined by IRS either. So to avoid the severe pain of paying the fine, we endure the lesser pain of doing the taxes.



Hence, we do things that bring us pleasure or at least
 spare us from pain.



When you procrastinate, it gives you
 a feeling of major, immediate relief. You are not stressed out for the time-being. But when the deadline comes due, you get stressed out again. So procrastination does not give permanent relief from the problem. It is only a temporary solution.



We put off certain things that we are bored
 of doing or things that bring us uneasiness or discomfort of any sort. (It could be pain of making mistakes, pain of getting bored, pain of getting tired from working out, etc.).



This
 applies to every activity we postpone. It could be tax-filing, exercising, lawn-mowing, cleaning the house, etc. We all have certain things that we don’t like to do. We put off those things. You are not alone in this.



How
 do you get rid of procrastination and start writing your book? There is only one solution to this. Follow Nike’s motto: “Just Do It.” If you start doing it, you will gain momentum and will realize that it is much easier than you thought.



2. Fear of Making Mistakes



Some people have a fear of making mistakes. Why do they have this fear? Let’s look at this from another perspective. How do you feel when you do something well and accomplish something good? You are very happy, and it makes you feel proud. It is an ego booster.



For example,
 if you answer all the questions right in an interview, it obviously brings a smile to your face and makes you feel proud. What happens if you don’t answer certain questions well? You feel sad, vulnerable, and your ego takes a nosedive.



Like we discussed earlier in procrastination, you do things that make
 you happy. If there is a chance for a particular activity to bring you unhappiness, you want to avoid it at all costs. You are terrified of making mistakes and hurting your ego.



It may get worse if someone else also knew that you failed the interview. To avoid hurting
 your ego and embarrassing yourself, you completely avoid that very important interview that might give you 20% salary hike.



What is the solution to this and how
 do you avoid this fear of making mistakes? The solution is to realize that
 making mistakes is an integral part of the learning process
 . Human beings learn from making mistakes.



The more mistakes you make
 , the faster you learn.
 It is that simple. I agree that you might hurt your ego a little bit when you make mistakes. But that’s the only way to learn anything in life. There is no short-cut. The sooner you realize this, the faster you can reach your goals.



3. Fear of Failure



What is the difference between Fear of Failure and the Fear of Making Mistakes? Aren’t they the same things? No. There is a slight difference. Mistake refers to a single task or a process. Failure is the result.



If you make the
 MISTAKE
 of not answering the questions correctly, then you
 FAIL
 the interview.



We learn from failures. Failure is only the result of what you did or didn’t do. If you failed the interview, you are not a failure. You failed at the thing
 that you did. You need to keep your self-esteem intact.



If you can make this distinction, you can keep your self-esteem intact
 , and you won’t be afraid of failure.
 Also, realize that failure is only an experience. It is not the end of the world. Learn from it, and move on.



If you understand this, then you won’t have fear of failure and can start your book immediately.



4. Fear of Looking Stupid or Embarrassment



Have you noticed
 toddlers when they fall down? As soon as they fall down, they look around to see if anyone has noticed it. If they see someone looking at them, then they start crying.



If not, they usually get up and dust off and continue their activities.
 Toddlers sometimes cry out of embarrassment. They too have ego. They don’t want to appear like idiots who can’t walk or bike properly.



As grownups, we have the same tendency. When the scientists conducted research on millions of people to find out the kind of fears they have, the result was astonishing.



The number one fear people have is the fear of being buried alive. Can you guess the second fear? It is the fear of public speaking. People don’t want to appear stupid and don’t want to be embarrassed.



In order to avoid embarrassment,
 people are ready to avoid anything, including writing a good book that might benefit lot of others and give the writer financial freedom if done right.



It is true that you might look stupid and feel embarrassed when someone gives you a nasty review for your book
 , or your friends make fun of your book. That’s life. It is not easy to succeed.



In the grand scheme of things, these are all minor issues
 , especially when you think about financial freedom, time and the number of people you can help with your book. Keep your eyes on the prize. Start on the book.



5. Fear of the Unknown



People are happy inside their comfort zone. When they are asked or forced to come out of it, they invariably resist or feel uncomfortable.
 We are creatures of habits. We love routines.



We use the same route to go to work, have
 a steady set of friends, read the same magazines, visit the same web sites, eat at the same restaurants, etc. When someone asks us to do something out of the ordinary, we usually feel little uncomfortable or feel uneasy, depending on the activity.



It is understandable. Some people are adventurous
 , and they like the adrenaline rush of doing dangerous things such as sky-diving, bungee jumping, paragliding, etc. But most of us are comfortable doing our own routine stuff.



You may be knowledgeable in your subject area
 , but if someone asks you to write a book on your subject, you feel uncomfortable doing it because you have never written a book in your life.



The solution is
 to
 feel the fear and do it anyway
 as Susan Jeffers says in her book of the same title. The uncomfortable feeling will be gone before you know it. You will realize that it is not that hard after all. The more you do it, the less fearful you will feel.



6. Perfectionism



Some people want everything to be perfect. They don’t want to write a book until they know everything that is there about writing a book. They don’t want to start it until they know everything about the subject. This is like trying to learn swimming by reading a bunch of books.



Perfect
 ion is an abstract term. What is 100% perfect for you may be imperfect for someone else. You cannot learn anything well without doing it. You cannot learn to write without writing. You cannot learn to ride bike without biking. This is common sense.



Yet, some won’t do things until they know everything
 , as they don’t want to make mistakes and they want everything to be perfect.



The
 se people are trying to become a Pulitzer Prize winning author with their first book. Although this is possible, it is not an easy route. The easy route is to write as many books as possible, make mistakes and learn from them in the process.



Some
 people work on one book for two years. They want their book to be a masterpiece. Yes, it could become a masterpiece. But like I mentioned before, people learn from mistakes.



They could have written 10 books in
 two years and have learnt some valuable lessons in doing so. Who knows, their 11
 th
 book might be their masterpiece.



So don’t get bogg
 ed down with perfectionism and waste your time. Start your book now and achieve success sooner than you imagined.



7. Over-Analyzing or Analysis-Paralysis



You need to analyze before starting anything, especially before writing a book. That’s why I have a separate chapter in my book,
 Kindle Books: Money Making Machine
 , on analyzing a book idea before creating the book.



But if you overdo it, you are going to get stuck in analysis-paralysis
 , and it is going to kill your book and success. I used to do this until a few years back.



Before doing certain things
 , especially some business endeavors or investments that I am interested in, I would get a bunch of books and would read them thoroughly, and I would do online research on that.



When I
 was done with reading all these books and doing online research, I would buy some more books and read them too. By that point, I would have gotten so much information in my head; I wouldn’t know what to do first and what to do next. Result? I wouldn’t do anything and would just move on to my next “dream” business endeavor.



B
 uying new books and doing research makes me feel like I am doing something worthwhile to grow or improve financially. When that feeling subsides after reading those books, I buy some more books or materials to get the same feeling of doing something worthwhile.



Analysis-Paralysis can cripple you and can immobilize you.
 And that’s why you need to avoid this at all costs. Do some preliminary research and analysis on the subject. Then start doing it.



You learn as you go and as you make mistakes. This is
 a very important thing you should learn, to succeed in life.



8. Lack of Knowledge



If you don’t have the subject knowledge, you should definitely gain that knowledge. There is no short-cut for that. At any cost, you should not write worthless fluff that doesn’t benefit anyone.



Readers are smart
 , and they know it when they read fluff. They can also sense
 a lack of knowledge
 and
 a lack of effort in getting the knowledge.



You may be born with
 a skill or talent or knowledge. If not, you can gain that knowledge from books, people, attending classes, etc. By all means, get the subject knowledge before starting the book.



This is very important. Knowledge is power. There is no substitute for this. As we say, measure twice and cut once. Get all the knowledge you can and words
 will flow out smoothly. You can get the book done in no time. I guarantee it.



9. Lack of Motivation



People are not lazy. They are just not motivated enough
 . If I tell you that I will give you one million dollars if you write a book, will you do it? Of course, you would do it without thinking twice about it.



When you have a burning desire to succeed and help others, you will automatically get motivated. Think of the ego boost you will get when you tell others that you are an author and your book is available in Amazon. And think about the monetary benefits you will gain by writing it
 , and the vacations you can take and the time and freedom you can enjoy, etc.



Keep that burning desire alive a
 nd you WILL write the book.



10. Lack of Vision



Some people want to write a book. But they don’t know what to write, when to write, how many books to write, etc.



Have a specific goal in your mind and try to achieve it. According to researchers, 85% of the people who write down their goals achieve
 them. Write down your goals and the timeline within which you want to achieve them.



If you just write one book, you
 probably won’t achieve your financial freedom. But for some, their first book has become an international best-selling book, and they have made millions on their first books.



J.K.
 Rowling, the author of the Harry Potter series, became a millionaire with her first book. Not all of us are as lucky and talented as she is, and this happens to one in million. That’s close to winning a lottery.



My point?



You need to write a bunch of books to make a sizeable amount of money.



I want to write
 three books in a month and 36 books in a year. It is doable.



Visualize the number of books you are going to write in a month and in
 a year. Write it down somewhere where you can see it every day. This will keep your goal fresh in your mind, and you won’t forget about it.



11. Lack of Money
 Excuse



Lack of Money cannot be a reasonable reason for not writing your book. It doesn’t cost anything to write the book. The only cost you would incur is for cover design. That’s only
 $5 if you do it using Fiverr.com.



It is completely FREE to upload and publish your book.



So lack of money is only a limiting belief, and it shouldn’t stop you from writing your excellent book that can benefit millions of people for years to come.









 
CHAPTER
 10: Check-List to Write Your First Book




This is the complete list of main points we discussed in this book for your quick reference and implementation.
 Use this list to start your book in the next hour without over-analyzing it.



1. Get Book Ideas



a. Passion – Find what you are passionate about. Get book ideas from that.



b. Expertise – What are you
 an expert in? Write a book in your area of expertise.



c. Skills you want to Learn – What skills do you want to learn? Learn it and write a book about it.



2. Analyze the Market



Find books related to your book idea and see if there is any market for the books by looking at the Sales Rank.



3. Pre-Writing Process



a. Research, Research and Research



b. Write an excellent outline.



c. Get Ready, Set, Go



4. Writing-Process



1. Cover Design



2. Title



3. Dedicated To, Acknowledgments, Copyrights and Disclaimer (Optional)



4. Table of Contents



5. Chapter 1: Introduction



6. Body of the Book



7. Action Item Check-List Chapter



8. Last Chapter: Conclusion



9.
 About the Author



10. Request for Review



11. Bonus Materials or Other Books from Author or Excerpt from Author’s Other Books.



5. Post-Writing Process



a. Editing



b. Formatting



6. How to Create a Non-Fiction Book in 5 &frac12; Days



7
 . 11 Habits of Highly Ineffective Writers



1. Procrastination



2. Fear of Making Mistakes



3. Fear of Failure



4. Fear of Looking Stupid and Embarrassment



5. Fear of Unknown



6. Perfectionism



7. Over-Analyzing or Analysis-Paralysis



8. Lack of Knowledge



9. Lack of Motivation



10. Lack of Vision



11. Lack of Money Excuse
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8 Types of Killer Titles




In this chapter, we are going to see the eight types of titles. All these titles are proven to work. You can use any one or a combination of them for your book. If you have already published a book, figure out which category your title belongs to. If it doesn’t belong to any of the eight title types I mentioned below, consider changing it or at least choosing the right title for your next book.



The title of your book should intrigue the buyer, and he should click the book to find more about it. In marketing and advertising, there is an acronym called
 AIDA
 . AIDA stands for Attention, Interest, Desire and Action.



Any marketing/advertising campaign should get the
 Attention
 of the customer, raise his
 interest
 , make him
 desire
 /want/need the product, and lead him to take
 action
 . The title, subtitle and cover of your book should do all four.



Your title and cover should get the attention of the customer, should raise powerful interest and desire through the subtitle and should lead him to the action of buying the book. That’s how powerful the book title and cover should be.



Customers should be 100% sold the moment they click on the cover. They should come to the book page just to justify their emotional urge to buy with logic by looking at the reviews, book description and “Look Inside” features.




Non-Fiction Titles




There are eight types of non-fiction titles.



How to
 : People always want to learn things and improve their lives in different areas. Grab their attention by creating a “How to” headline. For example, it could be



How to lose 10 pounds in 10 days



How to attract your dream girl



Testimonial
 : We are all very inquisitive and curious to know about others’ lives. We are more likely to do what others do. We look for social proof. If others have done it and are happy with the result, we are more likely to do the same.



That’s one of the reasons why we look at the “
 Reviews
 ” before buying a book. Examples of a “Testimonial” headline are



I made $5
 ,424.74 last month. You can too!!



How I
 Made Over $42,000 In 1 month Selling My Kindle EBooks



How I Gave Up My Low-Fat Diet and Lost 40 Pounds



Someone made a significant change or improvement in his life and we are curious to find out how he did it: we want to replicate his success.



Question
 : Titles can be a question that makes us think and wonder. Or it can even shock or surprise us. Look at the following examples:



Do You Have The Guts To Be Beautiful? By
 Mitra Ray



How Come That Idiot’s Rich and
 I’m Not? By Robert Shemin



How Do You Kill 11 Million People? By Andy Andrews



Do You Know Your Husband? By Dan Carlinsky



In each one of these examples, these titles stop us in our track and make us think. They get our attention.



Benefit-Driven
 : What is the major benefit your book offers to the customer? What would trigger your customers to buy? What are their “hot buttons”? For example, this book, used correctly, will improve their book sales and help make them rich. So I could create the following title.



Impressive Title And Eye-Catchy
 Cover - Hidden Secrets To Skyrocket Your Books Sales



Other examples of Benefit-Driven titles are



Double Your Dating by David DeAngelo



Eat to Live: The Amazing Nutrient Rich Program for Fast and Sustained Weight Loss by Joel Fuhrman



Time-Specific
 :
 We live in a fast-paced world. We want everything “now,” if not “yesterday!” The quicker we get something, the merrier we are. Knowing this human psychology, your title can have a time period within which they will get what they want.



It could be



How to Lose a Guy in 10 Days by Michelle Alexander



Lose Weight, Have More Energy & Be Happier in 10 Days by Peter Glickman



How to Raise Your Credit Score 25 to 100 points in 48 hours, Guaranteed! By Eram Saeed



Also, my book,
 Non-Fiction Writing Machine – How to Write a Book in 5 &frac12; Days in 3 Simple Steps,
 falls under the categories “How To,” “Time-Specific” and “Numbered List” (coming up next).



When we mention the time in the headline, it is very specific. People like it when things are more specific.
 They know exactly WHEN they will get WHAT we promise.
 There is no misunderstanding here. This is the main reason why we love time-specific titles.



All the men’s and women’s magazines are known to have a cover page with time-specific titles.



Numbered-List
 : For the same reason specified above (the headline tells us exactly what we are going to get), we all like numbered lists.



We know that the book is going to discuss “n” number of things. After that, we are done with the book. It is not going to go on forever discussing a bunch of vague ideas. Again, the title is very specific. Create numbered-list titles. Customers will love it.



This is why people like it when we say,
 “
 This will only take 5 minutes
 .”
 And most of the time, they comply with our request.



Here are the examples of some of numbered list
 s:



7 Habits of Highly Effective People
 by Stephen R. Covey



48 Laws of Power
 by Robert Greene



The 33 Strategies of War
 by Robert Greene



Laws of Success in 16 Lessons
 by Napoleon Hill



Attention-Grabbing
 :
 Have you seen people dressed up as banana, sandwich, squirrel, bunny, bear, Statue of Liberty, etc. in street intersections, holding a placard and marketing products? Why do they do that? Why can’t they just stand there in plain clothes and hold the placard? Because, plain clothes will not grab the attention of the people driving by! They dress up in costumes so that they can get the attention of the passers-by and market the product.



Your book title should do the same. Buyers are like NASCAR drivers, and they zoom by in
 a few seconds if you don’t grab their attention. You should get the buyer’s attention and the buyer should click on the title to find out more about it.



An attention-grabbing title could be surprising, shocking, funny/clever, intriguing, thought-provoking, etc. Here are some of examples:
 Zen and The Art of Motorcycle Maintenance;
 The Devil Wears Prada;
 The Baby Jesus Butt Plug
 ;
 You Suck (A Love Story);
 Are You There, Vodka? It’s Me, Chelsea;
 Women Are from Venus and Men Are from Hell
 ;
 The Haunted Vagina
 ;
 I Gave You My Heart But You Sold It Online
 , etc.



Command
 Titles:
 The command titles are very effective. They grab our attention and create a curiosity to find out more about the book. When you use a command title, you show that you are the authority on the subject, and it creates credibility and trust. The book title shows the confidence that you have in your book and its contents. Customers will feel that.



Examples are



Think and Grow Rich by Napoleon Hill



Get the Life You Want by Richard
 Bandler



Bitch, Stop That by Prentice
 Prefontaine



Get Rich Blogging by Zoe Griffin



Write it Down, Make it Happen by Henriette Anne Klauser



All the above titles are very effective and any one or any combination of them should do the trick of getting the customers’ attention, increasing interest and desire, and closing the sale.




Fiction Title




Fiction titles should also be fewer than 4 words in length. They should indicate the core plot of the book. Once you are done with the book, you will have a pretty good idea of what the title should be.



Most of Lee Child’s novels have 1 to 4 words in their titles. Here is the plot of one of his famous, best-selling novels:



A sniper delivers six shots, killing five people. Although, he kills five people, his intention was to kill just one person.



What could be a better title than
 One Shot
 for this novel?



Here are the other titles from Lee Child:
 Killing Floor, Die Trying, Tripwire, Running Blind, Echo Burning, Without Fail, Persuader, The Enemy, The Hard Way, Bad Luck and Trouble, Nothing to Lose
 , etc. As you can see, they all have fewer than four words in the title.



Let me give another example. Here is a plot of another best-selling novel:



Paul Sheldon. He is a bestselling novelist who has finally met his biggest fan. Her name is Annie Wilkes, and she is more than a rabid reader – She is Paul’s nurse, tending his shattered body after an automobile accident. But she is also his captor, keeping him prisoner in her isolated house. Now Annie wants Paul to write his greatest work – just for her. She has a lot of ways to spur him on. One is a needle. Another is an ax. And if they don’t work, she can get really nasty.



This is the plot of Stephen King’s best-selling novel.
 Curious to know the title?
 Misery
 . Isn’t this a perfect word to describe the physical and emotional distress of Paul Sheldon?



My point?



Find the main plot of the novel and come up with a title that denotes the plot.













 
 
 
Captivating Book Covers




When it comes to Cover Design, it is not one-size fits all. It is different for each case. For the sake of simplicity, let’s divide this into 2 main categories. Fiction and Non-Fiction Cover design.



Fiction Cover Design



Is the cover design very important for fiction? Yes and No. If the author is famous and has his own brand like James Patterson, Stephen King, Robert Ludlum, etc., then the cover design is immaterial.



They can just put their names in big, bold letters with the title of the book, and they can sell millions of copies. Cover design is immaterial to them.



But for newbie authors, cover design plays a major role in the marketing and selling of your books. When it appears as a thumb-size image in “Customers Who Bought this Item Also Bought” section, both the cover design and the title should be impressive and inviting to click.



People click your book based on the image and title of the book – not because of your name. Keep the title short so that it doesn’t hide the image on the cover. That’s why fiction titles should be really short with 1 or 2 words.



You can keep the title at the top and your name at the bottom. Then you will have enough space for the image.



It is very important to choose a cover design according to your genre. My heart bleeds when I see authors having erotica-style cover designs for thriller novels. If this is the case, the customer either won’t click the book or will buy the book and return it.



Choose the proper style, look, feel for your genre. You don’t want two half-naked women with a bare-chested guy in the middle for a thriller novel. Also, it will be ridiculous to have a guy with a gun aiming into the distance for a romantic novel.



You might be thinking, “Anbu, this is common sense. Everyone knows this.” I agree to disagree. I have seen so many books with mismatched designs. I don’t want to point them out here in order to protect the guilty.



My point?



Stick to the proper style, look, feel for your genre.



Non-Fiction
 Cover Design



Is the cover image important for non-fiction books? Yes and No.



You should note here that I am talking about the cover image not the cover itself. The cover design should always be visually-appealing and enticing for both fiction and non-fiction books. You can create a great-looking cover without having any cover image. Make sure your cover is not dull with unattractive background and foreground colors.



The cover image is not important for famous authors. Here are two book cover designs for Tony Robbins’ international best sellers.
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As you can see, these cover designs don’t have any background image. He is the brand, and he doesn’t need any impressive, stunning design. The book covers have his name, his face and the title of the book. That’s it. No background cover image. And both books are international best sellers.



Another brand, I can cite here as an example, is Paul McKenna. All his books have his face on the cover. Most of his books don’t have any background image at all. People recognize his brand and buy the books because they trust that the brand will deliver great content.
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Newbie authors cannot just put their name and face and expect to sell books. You need to have a cover image. But how important is that? Is it as important as the title? No.



Why not?



I will explain this in detail. As we all know, people buy fiction books to get entertained and non-fiction books to solve their problems.



There are two reasons why the cover image is not so important for non-fiction books.



Reason 1:



Fiction readers will click on the book if they like the cover image and the title, as they are there to get entertained. Their decision to click or not is based on cover image and the title. If the cover image is appealing and the title is intriguing, then they would decide to click on the book.



Non-fiction readers will decide to click on the book if the title captures their attention and/or if the title solves their problems. Lack of cover image is immaterial to them. As long as the title conveys that it will solve their problems, they will click on the book.



Cover
 image is not one of the selling factors. The main selling factor is your title. What problem are you trying to solve for your readers? This is the selling factor. If the book claims to solve the readers’ problem, they will buy the book even though the book doesn’t have any image.



However, if you decide to have an image, then it should be visible without obscuring the title.



But for fiction books, cover image is also one of the selling factors, especially if the author is relatively unknown. So you need to include the cover image, as the buyers will click on the cover if the cover image is eye-catching or/and the title is intriguing.



If you look at my
 Machine
 books, you wouldn’t even know what the cover design image is unless you look very close. But it has sold hundreds of books so far.



For non-fiction books, concentrate on the proper background and foreground color of the cover so that the title clearly stands out in thumb-size image. Remember, a cover can be visually appealing even without the cover image. It can be achieved with the proper selection of background and foreground colors.



Reason 2:



There is also another reason why it is not a good idea to concentrate more on the cover image for non-fiction books.



Remove the title from your favorite non-fiction book. Now can someone who is not familiar with the book correctly tell what the book is about by merely looking at the cover image?



It is very hard to do so as there are hundreds of non-fiction categories. But for fiction, there are not many categories. So to some extent, one can identify the book category/genre by looking at the design.



However, let’s say you decide to have a cover image on your cover. If you don’t correctly reflect the contents of the non-fiction book with your cover image, you can send the wrong message to the potential buyers.



Recently, I saw a motivational Kindle book with a half-naked woman as the cover image. But the title was very clear and correctly represents the book.



Even if the title is good and clearly conveys what the book is about, having half-naked woman sends mixed messages. The customer doesn’t know if it is an erotic novel or a motivational book. So faced with confusion, the customer is more likely to decide not to buy the book.



My point?



For non-fiction books, the cover image is not as important as the title. But at the same time, don’t create a cover design with an irrelevant image for your non-fiction book.



If you are not careful, there are more chances for you to mess it up by choosing the wrong cover image.



There are two important things when it comes to non-fiction book title and cover design. If you take away anything at all from this chapter for non-fiction books, it should be this.



1. Concentrate on the background and foreground color contrast for your cover rather than the cover image. The title should stand out and should be clearly visible in thumb size.



2. The title should capture the attention of the buyers. It should say what the book is about.



[End of Excerpt] If you enjoyed this portion of “Titles & Covers That Sell”, you can grab your copy here:




http://viewBook.at/B00CBBG8BQ










 
CHAPTER
 11: Conclusion




Congrats!! You made it.
 A lot of people quit before they finish the book. You may be eager to put all your ideas into action.



Don’t wait and over
 -analyze it. Taking action makes miracles. You will learn a lot in the process. Of course, you will make a few mistakes. But eventually, you can succeed. Write that book you have always dreamed of.



Envision how your name
 will appear on the cover of your book on Amazon, and how your family and friends will look at you in awe.



Think about the financial benefit you
 can get from this. If you do it right and publish a bunch of books, you may end up becoming millionaire just like those famous fiction authors, like Amanda Hocking, John Locke, etc.



Maybe, eventually, you will make enough money to quit your day job and end up writing full
 -time. It’s time for you to enjoy the freedom and the time that you always wanted. No more 9 to 5 job with a horrible boss. Fire the boss. Be the boss.



It is POSSIBLE
 . You see, anything is possible if you put your mind to it. All you need is motivation. Find your motivation. Go for it. Success is yours.



Before we end this journey, I would like to ask you a question. Do you know the difference between good writer and a bad writer?



A Bad Writer Quits. A Good Writer Perseveres.



Which
 are you going to be?




Before You Leave




I need your help. When you go to the next page, Kindle gives you an opportunity to share your thoughts and opinions through your Facebook and Twitter account. If you believe your friends and family will benefit from this book, please share your thoughts with them. You might change someone’s life, and I would be eternally grateful to you.



If you feel strongly about the contributions this book made to your writing, publishing, marketing efforts, please take
 a few seconds to post a 5 star review on Amazon. Very few people ever leave 5 star reviews. So it is a big deal if you do. Writing a 5 star review is like tipping me $25. I really appreciate the gesture. I feel like million bucks whenever I get a glowing review. Just click here and it will directly take you to the page.




http://amzn.to/V8wCoj




If you have any questions, you can reach me via
 
anbu2002@gmail.com

 .
 I will try to respond to your questions as soon as possible.



You can also connect with me on Facebook
 and Twitter to promote your books and share ideas:




http://www.facebook.com/groups/499322786773034/




@AnbuRayappan



All the Best



Anbu Rayappan



P.S
 .



If you have written any non-fiction book and could send me the manuscript or “gift” the Amazon book to me, I would be more than happy to write
 a review for you.



 
 
My Books




I have written the following books.



1.
 
Money Making Machine – How to Publish, Market and Make Money Using Kindle Books




This book explains how anyone can publish, market and make money using Kindle Books. You don’t have to be a writer. In fact, you don’t have to write any book
 s to make money. This book shows in great detail how you can achieve that and reach your financial freedom.



2.
 
Non-Fiction Writing Machine – How to Write a Book in 5 &frac12; Days in 3 SIMPLE Steps




I wrote my book, “Money Making Machine” in 5 &frac12; Days. I wanted to share my knowledge
 with all aspiring writers so that they can also benefit.



In this book, I have given the blueprint
 for writing a non-fiction book in 5 &frac12; days. All you need to do is to follow the book step by step. I guarantee you that you WILL write your book.



3.
 
Unlimited Sales Machine – How to Sell More Books and Get Rich Using Hypnotic Book Description




Book Description is the most underutilized feature of Amazon
 for selling your book. Amazon has given us this excellent feature for selling books to potential readers. But not many use this one effectively.



In this book, I have explained in detail how you can use Book Description to sell more books than you have ever sold before.



 
 
 
Consulting Services




I help some of my clients to come up with an excellent book description, book cover and title. I can only take on a few clients because I also hold a well-paying full time job that pays for mortgages on my rental properties.



Book Description Writing Package:



If you are interested in maximizing your sales and want to have a persuasive description, I can help you with that. I usually read your book and I come up with stunning HTML description that has catchy description heading, sub-heading and bullet points. I don't do novels. I charge $50 for this.



Book Title and Cover Design Package:



Book Title and Cover Design can make or break your book sales. They create the first impression. I will read your book and come up with an attention-grabbing title and EYE-CATCHING, IMPRESSIVE Cover Design. I charge $75 for this. (I use professional cover designers.)



Deluxe Package:



This is a combination of Book Description Writing and Book Title-Cover Design packages. I charge $100 for this.



If you are interested, you can email me at anbu2002@gmail.com.













 
Bonus Motivational Videos




I love motivational videos.
 They keep me focused. They energize me when I am down. I hope you enjoy these videos as I always do.



1. Tony Robbins – New Year, New Life




http://www.youtube.com/watch?v=GLu-qYS92lw




2. Tony Robbins – Stop Kidding Yourself




http://www.youtube.com/watch?v=qHEOtTEApkk




3. Tony Robbins – The Power of Goals




http://www.youtube.com/watch?v=YBraIGG-Gfs




4. Tony Robbins – Create a New Story




http://www.youtube.com/watch?v=pc4rWleclXs




5. Tony Robbins - Tiny Changes Mean Huge Results




http://www.youtube.com/watch?v=bH89Eka_MCM
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