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Hey there buddy!



Thanks for downloading this social media bundle.



You’re going to learn how you can market your business through the power of FACEBOOK, TWITTER and LINKEDIN.



I hope that you’ll apply what you’ll learn and make a lot of money by following these 3 simple guide.



To your business success,



Cheers!



Red M









BUNDLE CONTENT:












FACEBOOK TRAINING













TWITTER TRAINING













LINKEDIN TRAINING















Facebook Fan Page Marketing








 
 How to use the power of FB Fan Pages to build a powerful brand, reach customers and build a list of repeat buyers







Red Mikhail





Copyright  2015 by Red Mikhail



All rights reserved. No part of this publication may be reproduced, distributed, or transmitted in any form or by any means, including photocopying, recording, or other electronic or mechanical methods, without the prior written permission of the publisher, except in the case of brief quotations embodied in critical reviews and certain other noncommercial uses permitted by copyright law.









Table of Contents







Introduction



Facebook Fan Page Profile Creation



Posting Content



How to get FB fans



Automation Tools



Conclusion





Introduction



Hey there!



Congratulations for downloading this book!



I'm going to show you how you can use the power of Facebook to grow your business.



In the first part of the book, you're going to learn how to set up your FB page properly. A great profile will always attract repeat customers. It can also be the bridge that will help you connect with your customers/clients on a daily basis.



Also, I'm going to show you how to properly post amazing content for your customers.



For the other half of the book, you're going to learn how to get Facebook fans. These are the most effective ways to build a rabid fan base.



Lastly, you're going to discover the best automation tools that you can use to grow your business much faster.



Are you ready?



Let's get started!





Chapter 1 - Facebook Profile Creation



Here is the step by step process for creating an amazing fan page.



I will assume that you already have a Facebook account, if you haven't registered yet, just go to Facebook.com and sign up for a free account.







Step 1 – Create A Page
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Step 2 – Choose A Type Of Organization







Make sure that you put your business name and the correct category for your new page










[image: C:\Users\Jon\AppData\Local\Temp\Rar$EXa0.186\image\fbfanpage_2.png]























Step 3 – About







Write a brief description of your business.







What do you do? What are your specialties?
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Step 4 – Profile Picture







For your page's profile picture, make sure that you put your company logo.
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I usually just skip the Add to favorites part and go straight to “Preferred Audience””











Step 5 – Preferred Audience







For this part, carefully think about who are the majority of your customers.







- their country



- their age



- the things they “like” or their “interests”







Do not skip this part.







This is important because you want to target not just a lot of people but rather the right people for your business/product.







Click SAVE to continue
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Step 6 – Cover Photo







The last step for basic fan page creation is to add your cover photo.







Do not leave your cover photo blank.







It's unprofessional and it's ugly.







Make your cover photo simple and clean. Feature your product if you can.







HOT TIP: You can add special promotion details in your cover photo, a lot of people usually look at the cover once they land in the page.







Here are some examples of my favorite covers.
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Chapter 2 - Posting Content



There are many ways to post content in your fan page but the one thing I will NEVER ever do is to just sell my products.



You may want to provide some insights or value before you sell anything.



Types of Content To Post



A. Text







This is the most basic for a post. It's still an effective way to communicate but the bad thing is that it is very forgettable.







When was the last time you read a long text post?







B. Pictures







Posting a picture is a very effective way to communicate with your audience.







You can also create TEXT in pictures so instead of just posting a text post, you'll just post a picture.







Here is an example of a text to picture post from the page “The Millionaire Fast Lane” (which is a book)







It has 722 likes and 295 shares.
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To apply this in your business, you can post something related to your market and ask for people's feedback.







Let's say you’re a Restaurant owner.







You can post something like this.
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C. Videos







Videos are also an effective way to talk to your customers. It takes a little bit more effort but if you have something interesting to say, then they will watch your video.







You can try these simple suggestions to get them to watch your video







- make it HD quality video







- Giveaway prizes







- give away discounts and in the video, explain what they need to do to get that discounts







- Hire celebrities. Don't worry, it doesn't have to be an award winning artist.











In the next chapter, I'm going to show you the best ways to build a solid fan base on Facebook.









Chapter 3 - How To Get Facebook Fans



What I'm going to reveal to you are the simplest but the most effective ways to build your FB fan pages. Put these suggestions into action and you're going to increase your customers by at least 20% in 2- 6 months.







#1 – Friends, Family and Current Customers



If I am just starting out, what I would do is I will reach out to my friends, family and even current customers.



Email them or personally talk to them. You can also message them on Facebook to like your new business page.



If you can get 20-50 likes then that a pretty good starting point.







#2 – Fiverr



Another way to get facebook fans is to promote your fan page by using Fiverr. These are not highly targeted people but it can help you grow “likes” which can serve as social proof for your business.



(If a lot of people are liking this page then this must be worth “liking” for)
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#3 – Free Giveaways



One of the most effective ways to get more fans is to ran a giveaway for your product. Tell them that the giveaways would only be given to the people who will like and share the giveaway promo post.



You can also do a physical giveaway promo for your current customers.



For example. Post something like this on Facebook.



Attention Cake Lovers!



From 3pm-5pm tomorrow May 5, 2015



Everyone who'll buy our new chocolate burst cake will get another one for free! Like and Share this post because we will also choose one lucky winner who will get it for free!



(You can claim your prize on the store itself or we will deliver it to you NO CHARGE as long as you're in Nashville Area)
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Here's another example for information marketers out there.



#3.1 The Simple Giveaway Funnel



Simply post something valuable on your feed and ask them to check it out. The content will be posted on your blog or website.



One of my favorite marketer is Ryan Deiss.



He's really smart and has very analytical mind.



Here's a post he made recently.
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If the image is a bit blurry, let me explain what he did.



He introduce an expert on a topic and tell why we should listen to this expert.



Then he told us what this expert is going to show us.



Lastly, he gave the benefit of reading and checking out whatever he is trying to share. Then he just give a link. That's it.























#4 Run a Contest



This is almost the same as a giveaway. The difference being is that only a few people will get the free product.



ALWAYS tell your audience that they will only be eligible to receive the product if they will LIKE and SHARE the content shared.



You can even give away products unrelated to yours but I would suggest that you start with your own.



One of the most famous products to give as a contest prize is an apple product.
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#5 – Write A Short Kindle Book About Your Business



If you are selling courses about getting a job interview then you can write something about job interview FAQs, how to answer job interview calls etc.



If you are a Plumber then you can write something about, How to choose a plumber or 7 Ways To Unclog The Toilet.



It doesn't have to be hundreds of pages. A short 15- 25 pages book will do! Price them at ZERO (perma free) to get a many people as possible.



What I want you to do is at the beginning and the last page of the book, ask them to like your fan page to continue communicating with you or tell them that they can reach out on Facebook by messaging you through your fan page.



Also, make sure that you have some genuinely helpful content for your potential customers.



You can sign up at




https://kdp.amazon.com/




for a free account if you don't have any yet.



(It's free)



You can simply use microsoft word or pages for mac when you write your book. Once you upload it to amazon, they will automatically transform the format to the kindle format so you don't have to worry about book formatting.



#6 – Connect Your FB page to your other social media accounts.



Once you connected your fb to your twitter, instagram etc. You can now focus on only one social platform when posting your content. Instead of posting one by one on each social media page, you just do it once and VOILA , you''re done. You'll be able to reach more people with less effort.



WARNING



If you will do this, make sure that you will still continue to communicate with customers and make sure that you'll still answer their questions. Most businesses who connect their social media accounts start to forget to continue to use their other accounts.



How to connect your FB to other social medias.



The best way to do this is to use IFTT or If This Then That.
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What IFTT does is to make this process so much easier than before. IFTT has frameworks called recipes.



What it dos is to automate the posting process of posting content to various social media sites.



Let's say you post a promotion on Facebook. If you use the recipe below, IFTT will automatically post that content on evernote.
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Another famous example is the “ If Facebook, Then twitter” recipe.
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You simple post on your content on FB and it'll automatically be tweeted on Twitter!







You can also post on other social networks instead on posting on Facebook first.



Here are some of the recipes that I used in the past.
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Another awesome feature of IFTT is that it let's you schedule a post.



So if you're going on a vacation for 5 days then you can schedule your post and it'll automatically post content on your feed.



Isn't that awesome?



On the last part of the book, I'm going to give you more automation tools to make your life much easier!



For now, you can start with IFTT.



#7 – SEO Power



Another one of my best kept secret is SEO. Not a lot of business owners think of ranking their FB page on Google's Page 1.



I don't blame them, it seems complicated at first.



But in reality, it's really as simple as counting 1 2 3.



Here's the easiest way to do this.



FIVERR.



If you haven't noticed yet, I really love fiverr.



I can hire super cheap quality workers here.



A. What I would do first is to make a list of 3 keywords that I want to rank for in Google.



Say I'm a Delaware Financial Planner



The keywords that I may want to rank for are the following:



Delaware Financial Planner



Delaware Financial Plan



Financial Planner in Delaware







B. What I would do next is to get my FB page link.



You can do this by going to your page and copying the url.
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C. Hire Someone on Fiverr to send backlinks



What I would do next is to hire someone on Fiverr to send backlinks to my website.



I usually get 5 different backlinking services.
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D. Give keywords and Link



The next step is to just give the keywords you want to rank for and the link to your fb page. They will do the rest for you.



Now, am I sure that I'm going to rank on page 1.



HELL NO.



Some keywords have much more competition and sometimes, it takes a few weeks or months to see a movement of page ranking.



I learn to be much patient when it comes to SEO these days.



Additional tips for FB Fan Page SEO Domination



A. Optimize Title



If you can, put your keyword in your business page name. If not, make sure that you optimize your description properly.







B. Optimize Description



In your description area, include the following:



- your phone number



- your website



- your complete address



- your keywords (if you're trying to rank for INTERNATIONAL SEO FIRM, then put it on the description)



Example: (You can edit your description in the ABOUT page)
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Chapter 4 - Automation Tools



Here are the best FB automation tools I found to make your life much easier.



Some of these are free and some cost a bit of money.



A. Zapier -
 
http://www.zapier.com




This one is the same as IFTT. If you prefer a different platform, then I strongly suggest that you use this one.







B. Buffer –
 
http://buffer.com




You can use buffer as a scheduler. It allows you to schedule post and updates for your page. For a free account, Buffer will allow you to connect up to 3 social media accounts together and to create a schedule of up to 10 post at a time.



The paid account which cost $10 per month allows you to have six social media accounts together and 50 scheduled updates.



Another plan is the UNLIMITED plan which is pretty much self explanatory. :)



C. Aweber –
 
http://aweber.com




Aweber is an email marketing tool. If you want to directly communicate with your fans through email, then you can sign up for an aweber account and start building your list.



What you can do is to give away a free report or anything really to encourage your facebook fans to sign up for your email list.



Emailing your customers directly is powerful because you'll know exactly who sees your message and who didn't.







D. Fan Page Blaster –
 warriorforum.com/warrior-special-offers/946893-set-your-facebook-fanpage-8th-gear-fanpage-blaster-auto-pilot-your-facebook-fanpage.html







This is a bit blackhat (but not illegal)



Use this if you want to get a lot of likes, fast.



It's basically an all in one software to help you get more likes, post content automatically and do mass post.













Conclusion



Congratulations!



You now have everything you need to get started with Facebook fan page marketing!



The most important part is to take action.



Why not try to actually do something instead of just reading hundreds of pages of content?



If you want to grow your business then action is the key.



Also, you'll get to discover what works for your business thus helping you grow it even more!



I can't say it enough.



TAKE THE FREAKING ACTION.



Just follow the step by step plan I laid out in this book.



Also a favor… (next page)









Kindly Give Me A Review.



If you like this book and it helped you in some way or another, kindly post a review on Amazon.com. Reviews are the lifeblood of every author out there and it helps in sharing the message.
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I appreciate you and I look forward on hearing from you soon.



Good luck on your business and I wish you all the success in the world.



Red Mikhail
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Introduction







In this brief guide, I'm going to show you how you can get started with Twitter marketing in less than 10 minutes!







Yes, you heard it right.







There's no point in wasting lots of your precious hours in something you can learn in 10 minutes.







That's what I did for this book.







I throw away all the worthless non-actionable stuff and left you with the most important simple concepts.







Are you ready?







Let's get started.











Chapter 1 - Your Profile







How to set up your Twitter Account



Before signing up for a free account, you must think first of a name and a username that you will use.



Your followers (customers) will see this name every time you tweet something that’s why it’s important to choose a name related to your business.



To register, you want to go to twitter.com and select the “Sign Up For Twitter” Button.
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On the next screen you will be presented with the following fields:







Full Name - Enter your firstname and lastname







Username –This username will be your main page url. (
 
http://twitter.com/username

 ) so choose wisely. Some name will be unavailable, just choose one with the nearest to your first choice.







You can also use numbers and hypens to add in your username, I discourage this though because your followers may have a hard time in typing your username when they’re trying to find you.







Password – The password you want to use when you login to twitter







Email – the email address you want to connect to your twitter







Done? Just click Sign up.







You will then go straight to your homepage (not your account profile) when you log in. This is where you’ll see others tweets and also, this is where you’ll compose your tweets.







In the mean time, we’re going to configure our profile.







On the left side bar, click on your name.







It’ll go to your profile.







Then click EDIT PROFILE on the right side of your profile.
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Add a photo by clicking on the bar that says CHANGE YOUR PROFILE PHOTO.











Also, Add a header photo related to your business
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Next, we will add details on your profile.



Input your business name below your profile picture.
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Then input your bio or a short info regarding your business.



Add your location and your website url. Then click SAVE CHANGES on the right side part of your profile.
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[image: C:\Users\Jon\AppData\Local\Temp\Rar$EXa0.049\image\dee67f4f-c7f8-4cbd-bd2a-41ead70cc33e.006.png]



OK, now you’ve got your profile set up.



Go back to your home page; it’s time to tweet your first tweet.



You want to tweet about interesting things in your niche, maybe give out some links to free products or helpful information.







Pro Tip: Do not sell immediately; you have to build relationship first with your followers before selling them anything. I know, it’s tempting but don’t do it.



Also, don’t tweet stuff about your life or what you ate for dinner. Your customer’s probably don’t care.



Give them free advice and free stuff that they would like.



The name of the game is VALUE. Whoever gives the most value wins the customers. I like you to be that guy.



Later I’m going to show you how to gain twitter followers in your niche.



For now, let’s practice some tweeting.



On the home page, you will see a bar that says what’s happening.







This is where you will tweet.


[image: C:\Users\Jon\AppData\Local\Temp\Rar$EXa0.049\image\dee67f4f-c7f8-4cbd-bd2a-41ead70cc33e.007.png]







You can also add pictures by clicking on the camera button on the right side and then choose your file.



You can only tweet up to 140 characters but you can always tweet again if you feel like you have to continue what you have to say.







Chapter 2



Hashwhat?



Before I teach you how to find and build customer followers, I need to familiarize you first with the twitter language. These are the terms that you will see a lot.







A. Hashtags



Hashtags are use to find words or tweets about a certain topic.



Examples of hashtags are - #Hereatmcdonals #enjoyingmyfood



If you want to promote a specific product or your business in general, you can put your product name on a hashtag.



Example – #SelectsNewIcecream , #yummyicrecream



Be warned though, too many hashtags can get annoying sometimes.



B. Retweet (RT)



You can use this function to share other people's tweets to your own followers.



C. Trending



From the word itself, it is something that is trending on twitter. It can be a word, a guy, whatever. This just means a lot of people are tweeting about that stuff.



Example - When Jon Snow died in Game Of Thrones (still piss off about it) #JonSnow trended worldwide.







D. Mention



If you wan to give credit or tag someone on a tweet, you just have to mention their name… which is “@username” (whatever their username is)



E. Direct Message (DM)



If you want to message someone just like on Facebook, you can message them through twitter's Direct Message.



F. Tweets



This is basically Twitter's version of a Post.



G. Follower



Someone who is subscribe in your business through twitter







Chapter 3



Building your followers



Now that we’ve got everything set up properly, it’s time to find some followers or customers.



Here are some steps to take to get followers on twitter.



A. Tweet some useful and related stuff



Make some value tweets to your community, people will eventually find these tweets through hashtags and your tweets nature.



Ex. Let’s say your niche is Search Engine Optimization



Then give them an article about SEO.



(Sample tweet below)
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Keep giving value tweets and you’ll eventually get some followers in your topic.







In your tweet, You can also ask them to follow you.
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Make a habit of spend at least 20-30 minutes a day on twitter, just continue to provide value. Link them to your own website if you have some content already.



B.
 Search for hashtags and related tweets.



To get more followers, search for related tweets in your niche and follow the people who are tweeting these tweets.
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To get them to follow you, give them a good reason to follow you.



Tweet them about something that can help them



In the picture above, we can see that Ryan Rodriguez is posting about seo articles.



We can simply tweet Ryan and give him possibly more information.



OR , we can thank him for the article and ask for a follow back.



Ex.
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Click the reply button and thank Ryan for his article.
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Just repeat the process and build your followers.











C. Solve their problems



Find someone who may need your help



You can find them by searching what I call “HELP TERMS”



If you’re a plumber in Utah then try to search



“ plumbers in Utah”



“Help I need a plumber Utah area”



Just search something someone would type when they are needing one’s help for something.



D. The DAREDEVIL way



This is my favorite way to find customers.



What do we do?



We steal them! Legally.



We just search for competition and look at their followers.



When I search “plumbers Utah”, there’s a ton of companies tweeting about their business.
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Just click their name and go to their profile.



Click FOLLOWERS.
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Then manually follow these people, it is probably worth your time to follow these guys because they are buyers who are already following a service they’d probably use.



Click “follow” to be their follower.



Then tweet them and give them some value instead of selling.



Or give them special offers that you know you’re the only one who could offer.
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Chapter 4



Finding Followers Outside Of Twitter







You may want to expand your marketing efforts outside Twitter.



Go to twellow.com, Go and sign up for a free account.



You must connect your twitter to your twellow.



You will see a pop up when you first sign in.



Go click “connect with twitter”
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To search, browse the categories on the home page or you can use the search bar and type related keywords to your topic.







You will find people that are related to your niche, you can follow these guys.







You can also, look at their profile details if you’re not sure if they’re not your perfect potential customers.



You can also use LOCALTWEEPS to find people near your area.



This is gold! These are customers that are already in your backyard. Just follow them and start delivering value.
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The Power of Retweeting



You can retweet people’s tweets especially if you think these tweets are useful or atleast related to your niche.



Say someone is ranting about how his roof is always leaking,



Retweet it.
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Click the circling arrow button to re-tweet.
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Alternative to re-tweet or replying.



If you want too, you can also send private messages on twitter; they call it “direct message” or DM for short.



To do this, just click the name and go to his /her profile.



Click MESSAGE






[image: C:\Users\Jon\AppData\Local\Temp\Rar$EXa0.049\image\dee67f4f-c7f8-4cbd-bd2a-41ead70cc33e.020.png]







Note: Some people can’t be DM depending on their settings.
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There are thousand more ways to gain followers through twitter but these are the basic beginner’s stuff.



Heck, some beginner’s don’t even use some of these tactics.



The most important thing to do is to be consistent in always providing solutions to your customers.



If you’re sharing good stuff out there, then good karma will come back to you.







Chapter 5



Quick Automation Tools



Here are some tools to use if you want to automate the process.




HootSuite




It allows you to schedule tweets and get RSS feeds from these tweets.




SocialOomph




It allows you to schedule tweets, send automatic direct messages, automatically follow your followers and also create bulk tweets.




Twaitter




Can be use for automatic tweets and translating tweets.




TweetAdder




Allows you to auto follow everyone who follows you.















Conclusion



I hope this guide-book helped you get started and I wish you all the best and success in your business.



Good luck!



Red
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Introduction







Hey there!







My goal for this book is to give you everything you need to get at least a minimum of $5,000 per month client through LinkedIn.







Why $5,000… In reality, it could be 10k,15k or even 20k. But I want to be a little realistic.







First of all, I don’t know about your practice,your fees and your dedication to grow your business.







Second, $5,000 is the minimum amount I make by marketing through LinkedIn.







I personally charge $3,000 - $ 10,000 per client on my SEO consulting business. YES, people are paying that kind of money because they know they’re going to make it back by tenfold and more.







With that being said, I make no claims that you’re going to get any amount of money or any money for that matter. Why? It’s illegal and I won’t insult your intelligence by promising you anything that I’m not sure if it's going to happen.







The $5,000 is just my minimum goal for you. I honestly believe you can make more.







OK.







Ready to get started?







Cool!







Read on.



Chapter 1 - Profile Creation - The Right Way







Your profile can make or break your business.







It is the first thing people see when they click on your name.







To be honest with you, I don’t even try to stand out. I just make my profile as simple and clean looking as possible.







The Basics







Note: If you already have an account and you feel like you don’t need to read this part then you can skip this part and go to the next chapter “Adding Connections”.







If you don’t have an account yet, then go to
 
http://LinkedIn.com

 and register for a free account.


















Step 1 - Your Photo







Make your photo as professional as possible. A white or blue background will do.







Here are some great pictures to model from.






[image: https://lh3.googleusercontent.com/7SUSW0ur7C0BxiEOQ4s-w09W2_Ahk_YiLYwfVshE2N0zV19sPjRf0s7Yt2GWFNUaBEbXBkJ8efZSKLhp6Itf7qcEU0HPkdG_TPwuIn8zNuo3D02y9QY8Py7pGCJQfjshbCLCkMo]
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Step 2 - Headline







Your headline should define your business or whatever it is you are trying to sell.







Examples:







	
Selling his consulting practice
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selling his seo services
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Step 3 - Education and Experience







I only have one rule when it comes to putting education and experience in my Linkedin. It has to be connected to whatever your practice is today. SO if you are selling marketing consultancy then put your experience related to your business today. If it’s not related, then don’t bother putting it on Linkedin.







In the experience part, write exactly what you did in your past jobs or business ventures.







Here’s a pretty good example.
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Here’s another one.
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Step 4 - Summary







This is different from experience and education.







It’s basically an elevator speech on what your business is all about.







I try to make it as simple and straight to the point.







Here’s my very own summary for my profile.
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Step 5 - Add Your Skills







Make sure that you’ll add your skills in your profile.
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Step 6 - Recommendations







Later I’m going to show you how you can get recommendations. For now, just know that this is one of the most important part of your profile.
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Chapter 2 - Adding Connections







In the past, I always suggest that people add as many connections as possible. Today, I’m a bit more choosy about it. I make sure that everyone whom I will connect to is a potential client. It means that whoever he is, his profile should be related to whoever my target market is.







Let’s say you’re a marketing consultant for Ophthalmologist. Then obviously, I should only add doctors or ophthalmologist as connection.







Where To Find Connections







Step 1 - Think about your target market







Ask yourself this question.







Who is my target market and where can I possibly



find them?







For me personally, my target people are plastic surgeons and ophthalmologists.







So how do you do it?







SIMPLE.







Just search for job/person titles with your keyword on it.







In my case I’m looking for plastic surgeons.
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Click it and you’ll see plastic surgeons.







Add them as connections.
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Some people are not allowed to be added directly. You can message them and ask any question about their type of surgery and ask to connect.







Add as many connections as possible. (connections that are related to your business)







NEVER EVER SELL ANYTHING WHEN YOU’RE JUST ON THE BEGINNING STAGE OF YOUR RELATIONSHIP.







Hot Tip: If you’re clients are all over the place, like if it doesn’t matter if they are doctors, dentist, plumbers etc. An amazing thing to do is to get their own services. Hire them as your plumber, as your personal doctor etc. Once you are already their client,it’ll be much easier to sell to them and pitch your service.








Join Groups/Businesses







One of the most effective ways to find clients through Linkedin is by joining groups or business establishments.







To search for groups, just type on the search box whatever it is you’re trying to find.







Do not hit enter immediately, a drop down will appear instead.







Join or Follow the group and look at its members.







Then add them as connection.
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Chapter 3 - Profile Trust Building







This chapter will be short but valuable.







It’s going to be about building trust through your profile.







The best trust builder that you need are







PLUS ON SKILLS/ENDORSEMENTS and RECOMMENDATIONS
 …







	

 SKILLS/ENDORSEMENTS
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This is not as important as the recommendations but still it is nice to get a few plus on your skills. What I would do is I’ll spend a good 30 minutes just endorsing other people. I usually get a pretty good amount of counter-endorsements just by doing this.







To endorse a person, simple click their skills and it’ll automatically add to their number of skills/endorsements.
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B. Recommendations
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This is the holy grail of profile trust building.







A lot of clients are always asking for recommendations. If you have tons of recommendations then you’ll be able to counter their objections and get them as your clients.







Also, if a lot of your clients are saying that “you are the best”, “you do quality work” then you’ll be able to build more trust for your consulting business.







So how do you get recommendations?







	

 Add past and present clients as connections









The very first thing I do is add past and present clients as connections and ask for a feedback on my service.



If your business is good and really helped a lot of customers then you want have any problem getting a recommendation.
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In addition, make sure that they’ll add your their recommendation on the correct job or your current business.







B. Request for One







Once you start doing what I will teach you in the next chapter, you’ll be able to confidently request a recommendation







(since you will genuine help them in whatever it is their trying to achieve, more on this later)







C. Blackhat







Another way to do this is by trading recommendations. Now, I’m not sure if this is legal on Linkedin’s terms or not. If you’re going to trade recommendations, make sure that what you will write is TRUE.







Chapter 4 - How To Get Customers… The Non Salesy, Non Pressured Way.







So we created our profile,add connections, got our skills endorsed and we got our recommendations set up.







It’s time to sell our services WITHOUT actually selling it.







Here’s the exact step by step process on how to do this.







Step 1 - Choose my potential clients







Firstly, I would choose my potential clients and write their names on a piece of paper.







Step 2 - Know what they want and provide it







Secondly, I will think about the best way to help them solve their problems and help them get their wants and their needs.







Example:







Let’s say you are targeting plumbers who may want to get more clients. (assuming you are a marketing consultant)



What I would do is I will create a pdf report about “How to get more clients for your plumbing business, spend less time on it and make more money!”







It can be as short as a 10 page report with good informations about client getting for Plumbers.







In the end of the report, I will input something like this.







If this report helped you in some way or another, you can schedule a free 30 minute 1 on 1 consulting with me! Don’t worry cause I ain’t gonna pitch you my services. I’ll just help you with your business, create a plan of attack and if you want me to help you implement it then we’ll do work together. If you’re not a perfect fit or you want to implement the plan yourself, then no hurt feelings, we’ll move on and I wish you all the best for your business.







I only accept 1 client per month so if you’re up for the free consultation, then simply go to this link (
 
http://yourwebsite.com

 ) and schedule a consultation date.







Sign up while there are still spots left.



Click this link:
 
http://youwebsite.com




Step 3 - Message Them







Message them and tell them that you have a free report you are giving away specially for plumbers (if your clients are plumbers)







Here’s an example of a sample message that I would send.







Hey Mike,







Subject line:
 Nothing For Sale







Message Body:







Hi Mike,







First of all there’s nothing for sale in this message. I’m a marketing consultant and I thought that the best way to get clients is to genuinely help them in their business. So that’s what I’m trying to do.







I wrote a free 15 report about







“How to get more clients for your plumbing business, spend less time on it and make more money!”







Here’s what you’ll learn in this report.







	
benefit 1


	
benefit 2


	
benefit 3


	
benefit 4









If you want to get this report, you can download it here







(give link to the download page)







Thanks Mike!







Red







Step 4 - Follow Up







If they did not respond after 4-5 days, then follow up and tell them about the report again.







If they did not respond again, wait for 2 weeks and message them again. If there’s still not respond, then it’s time to abandon ship and move on.







Chapter 5 - Powered by SEO







I wasn’t suppose to put this chapter but I realize that I would be giving a huge disservice to my readers if I didn’t.







SEO is one of the most powerful way to get more clients. If you can rank your LinkedIN Profile in the first page of Google, then you’ll have a higher chance of getting more clients.







SEO is pretty complicated but I will try my best to explain the nutshell behind it. There are a lot of little factors behind the ideas below but I think you’ll be able to grasp a good idea of what it is once you read the steps below.







Steps to SEO Domination







	
Choose the keywords that you want to rank for. (Ex. plastic surgeon marketing dallas, marketing consultant for doctors)









	

 Create a website optimized for SEO









	

 Build powerful backlinks that points to your website.









I can write a whole different book about it but that That is the process in a nutshell.







You can visit my website
 
http://ragingleads.com

 if you want to get a free seo website analysis so you don’t have to do it yourself.













Conclusion







Friend!







Congratulations for finishing this book!







I hope that it gave you some pretty good actionable ideas and I wish that you’ll take action on what you just learned!







Good luck and start today!







Red M.

















Review Request







If you like what you learned from this book then I would like to request a review on Amazon.com







Reviews are the lifeblood of every author out there and I would gladly read any feedback (good or bad, it doesn’t matter)
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Thank you so much for reading!
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Zach Punnett Paul Ikin
President at Punnett Construction Relationship Executive - helping organi
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Adviser and Shareholder
Sons & Co.

April 2014  Present (1 year 3 months)

With 125 years of collective experience, Sons & Co. have an exemplary track-record and continue to
exceed client's expectations by producing the world's most luxurious and dignified homes in London's
most exclusive addresses

With commercial awareness, distinguished development experience and an institutional approach- the
management team expertly guide projects through each phase of acquisition, development and design on
behalf of discerning clients and investors

Partner
eMoov.co uk
December 2013~ Present (1 year 7 months)

eMoov are the UK's largest low cost, fixed fee online estate agent. Since formation in 2010 they have
s0ld over £250 million worth of property and saved property sellers over £6m in fees.

Estate agency has long awaited disruption to the mystique of finding buyers and guiding people through
the home moving process. eMoov.co.uk are innovating the property industry by providing a low cost
solution to selling across England, Scatland and Wales

Partner
Leadership and Management Ltd
July 2013 ~ Present (2 years)

Leadership and management (L+M) are an innovative and entrepreneurial project and construction
consultancy that brings inspirational leadership and management to a wide range of capital investment
and asset management projects. Great believers in drving value, as well as cost, L+M deploy the right
resources and apply the very best technical expertise to their clients' projects from day one
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Helping Businesses And Professionals 10X Their Profits.

If Your Looking For Quality SEO or Quality Social Media Management, Youve Come To The Right
Place
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Kotton Grammer
Nationally Recognized Search Engine Optimization Expert
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Assistant Project Manager
Cobalt Construction LLC
July 2009 - August 2009 (2 months)

‘Seem mostly that | got cussed at a lot while developing construction bids for mid scale commercial
construction projects and doing plan take offs. Researched engineering solutions and subcontractors for
specialized construction projects throughout the southwest United States

Insurance Adjuster
Wardiaw Claims
August 2008 - October 2008 (3 months)

Insurance Adjuster for National Disaster Area created by Hurricane ke

Owner- Consulatant
Geoscape GIS.
March 2006 ~ June 2008 (2 years 4 months) | Huntington Beach, CA

Utiity Scale Renewable energy development. Siting and feasibilty for wind and solar installations
Project management and planning of energy transmission projects including $1.58 Sunrise Powerlink in
souther California. Software development of ROW real estate database software to manage and value
engineer ROW projects: the first of its kind in the industry.

Contractor
Self Employed
March 2007 ~ December 2007 (10 months)

Home Improvement Contractor in Dallas, TX
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@ Apple Giveaways

Wanna Win one of these? Here is your chance!

**Be sure to Complete All Steps or if you get chosen will pick someone
else

Step 1- Like & Share this post
Step 2 Like our Facebook Page Apple Giveaways!
Step 3: Comment which one you want!

Step 4: Visit http://appleproductgiveaway blogspot com for the final step!
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Current Company: Richmond Plastic Surgeons x  Reset

Matthew Stanwix 2e

Board Certiied Plastic Surgson at Richmond Plastic Surgeons
wwwdrstanwiccom

Richmond, Virginia Area |

» 1 shared connection - Similar

LinkedIn Member
RN at Richmond Plastic Surgeons,inc

Kit Young
Administator and Direcor of nformation Systems at Richmond
Plastic Surgeons

al & H

similar

Current. Administrator and Director of Information Systems at Richmond P.

Director of T and clinical outcomes at Richmond Gastroenterolo.
ENR Deployment Analyst for Indspendent Physicians Program at
EHR Project Mlanagement at Virginia Diabetes and Endocrinology

Isaac Wornom 3«

Plastic Surgeon and partner at Richmond Plastic Surgeons
Richmond, Virginia Area - Medical Pracics

similar

Linkedin Member
office manager at Richmond Plastic Surgeons
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Ryan Deiss

8at10:44pm

1 billon+. That's how many email sends Richard Lindner has managed
over the last 12 months. Rich knows his stuff — and today on the Digital

Marketer blog he's spiling the beans on our most coveted email marketing
secrets

This case study is filed with tactical email marketing tricks you can put to
work right now htp://bit Iy/1EabroY

SWIPE THESE SNEAKY EMAIL TRICKS...

Email Marketing Tricks | 3X Open Rates | 2X Click-
Thiaisrh Ratas
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Jack Welch
Executive Chairman, The Jack Welch Management Institute
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You must connect with Twitter to use Twellow.

& | Connect with Twitter

@ Let my folowers and frends know | registered. and folow @Twllow fo updates
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Twitter friends and followers.

Listings in over 14,000 ZIP codes - check yours!





OEBPS/Image00037.jpg
TEETS  FOLLOWNG  FOLLOWERS  FAVORITES  LSTS

8428 1237 871 29 2






OEBPS/Image00038.jpg
agan Sail
Larry Holisky





OEBPS/Image00045.jpg





OEBPS/Image00046.jpg





OEBPS/Image00032.jpg
How 6o you buld backinks fo your websies? here's an artle about
hipSource-wave.com/s£0 /50 “backinks follow me fo more aruces |





OEBPS/Image00033.jpg
‘YouTube Promotion (-1 Youtuce! 1h
‘Get you high qualty authort ~backlinks ciy2ciypr comiseo-services??

SEC rank number 1
cchy2ciy PR

SEO Services - City2Ciy PR

Cit2City PR ofers  hgh aualy yet afordabi solion for your SEO: Real Webste Trafie,
Google Raniing SE0 Booste, PRS High Cual, Backinis. Backnks

Viewon et

Ryan Rodrigusz ©ryanodi2 21
500 15 Having 1000+ Backinks From 1 Domain Bag?. To keep il short. 2

business I'm working for recenty __ biLly/1RGcaG|  poc

Eroaan

s Having 1000+ Backiinks From 1 Domain Bad? - FSEO

T koap tsnort a business m orking o oconty Sponsored anoer organizaton. As part
o7 Geal e Wers nked 1o on Nl webs.

Viewonweb

M YouTube Titans - youTuberins 20






OEBPS/Image00030.jpg
Wnat's happening?





OEBPS/Image00031.jpg
How o you buld backinks to your webstes? here's an articke about it
it /iSource.- wave.com/seo S0 “backlinks “seoforbeginners

@ rapnon 9 12






OEBPS/Image00028.jpg
| vour bio._business fo

| LocaTion

Yourwebsite url






OEBPS/Image00029.jpg





OEBPS/Image00027.jpg
YOUR BUSINESS NAME





OEBPS/Image00036.jpg
, Morgan County

LﬂdBING

801-692-0238





OEBPS/Image00034.jpg
Ryan Rodriguez (ryarvodt2 21

200 1 iavng 1000+ Backlinks From 1 Domain Bad? To keep f short
1 business fm workng for recenty o 1700 oo

S

1s Having 1000+ Backlinks From 1 Domain Bad? « /SEO

To keep it short a business fm working frrecenty sponsored anothe organzation As pat
ofthe deal, we were Inked fo on meir websie.

View onweb

epy to Cryanrod2





OEBPS/Image00035.jpg
14a0e02 1 ke how contoversial ths fopic i, thanks fo the share, also, can
you follow me back? I've got same great things o share.





