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测试中可能遇到的词汇和知识：


cuisine 佳肴

unstintingly 慷慨地

conversion 转变

automated 自动化的

zealotry 狂热



创意美味——日本站立式牛排店

胡椒厨房是于1994年在日本创建的DIY牛排店，创始人一濑邦夫（Kunio Ichinose）设计了用电磁炉将铁板烧的铁盘加热到260摄氏度，然后将生肉排、蔬菜和米饭加到铁板上，直接在顾客面前烹饪食物的方法，现在他的牛排店已经有总计超过200家分店。他目前正在日本推广全新的站立式牛排店，即令进店食客站在桌边享用美味的特制牛排，这种新模式在日本亦大受欢迎，拥有了一批忠实粉丝。

Japan’s stand-up steakhouses build a loyalty that can be weighed（716words）

By Leo Lewis

------------------------------------------------------

There is no doubt whatsoever that Kunio Ichinose loves steak.

Part chef, part chief executive, he pops up regularly on Japanese television bearing his steak knife, wearing his steak-cooking outfit and talking about steak. In the garish reception of his Tokyo headquarters, a video loop shows Mr Ichinose cooking, serving, tasting and discussing steak. His company logo is a rocket, symbolising, he says, the cosmic ambitions he feels about steak.

Asked to consider other favourite global cuisines, Mr Ichinose stretches back into a sofa, pats a well-fed stomach and has a think. “No . . . I just really love steak.”

He has unstintingly combined this passion with entrepreneurship. Trained as a chef at a Tokyo hotel, Mr Ichinose left in the early 1990s to pioneer low-cost steak restaurants in Japan. Growth was rapid, but to accelerate the nation’s conversion he invented an automated plate-heating technology that reduced the need for specialist cooks and definitively introduced steak as a taste of the masses. Now, two decades later, he is so sure that the Japanese share his steak zealotry, he has taken the bet that they do not even care about chairs.

In October, Mr Ichinose will turn 73, an age when some might decide that a life’s work peddling rib-eye, sirloin and (Japanese) wagyu was complete. His original all-seater steak chain, Pepper Lunch, has more than 200 branches in Japan, Asia and North America. Shares in the listed company, Pepper Food, reached an all-time high towards the end of July. But the stock fell hard this week when talks on the Trans-Pacific Partnership, which would have cheapened beef imports to Japan, stalled.

Mr Ichinose has another remarkable act of beef evangelism left in him, in the form of Ikinari Steak, a chain of stand-up restaurants. For the second time in his career, he says, he has observed the value-led, connoisseur-driven and increasingly solitary way modern Japanese consume, and applied that to slabs of meat. Japanese stand to eat noodles and bar food but Ikinari is the first time they have stood to eat with a knife and fork.

The first outlet of Mr Ichinose’s new chain opened in Tokyo’s Ginza district in 2013; now there are 53 branches nationwide and another 30 will be added this year. Tokyo’s office districts have a vast choice of places to eat, but on weekday lunchtimes, the queues for Ikinari represent a 45-minute wait.

The concept, he says, is to yoke speed and quality in an environment where, despite the market euphoria of “Abenomics”, wages have risen only tentatively. Consumer spending is cautious. But Japan has been wealthy for long enough to create high-end tastes. Ikinari, which means “sudden”, exists to satisfy an abrupt craving for a high-quality steak with no fiddly trimmings. Or, as Ikinari’s slightly tin-eared English slogan has it: “This is the very steak.”

Customers stand at 1m-high tables and order the precise number of grammes desired. The cost——Y5/gramme for rib-eye to more than Y10/g for sirloin——gives customers what Mr Ichinose claims is a vital sense of control.

Everything is calculated for speed of throughput and optimal use of limited ground floor spaces in key city locations. The height of the tables, Mr Ichinose demonstrates by jumping up and miming, has been calibrated so that diners are unlikely to put their knives and forks down between mouthfuls. He pulls out a smartphone, which funnels him real-time CCTV footage of all the restaurants, to show this happening.

The innovation of which Mr Ichinose is most proud, however, is the “beef mileage card”——a loyalty scheme that tracks the cumulative weight of the steak consumed by its members, and ranks them by gluttony in a mobile phone app viewable to all. This creates competition between steak lovers and should lock customers in, he says, when inevitably, the concept is copied.

Despite Mr Ichinose’s passion for steak, he ranks far from the top of its 100,000 members. Since the scheme’s launch in July 2014, he has eaten a mere 17,108g. The current all-Japan leader is a diner with some 37,000g to his name.


What does Mr Ichinose’s company logo symbolize?


· His cosmic ambitions about steak

· His zealotry about steak

· His hope for popularity of steak

· His expectations for a bright future of the company


[1] 查看正确答案



Which of the following regions is not mentioned as one of the locations of Pepper Lunch’s branches?


· North America

· Japan

· South America

· Asia


[2] 查看正确答案



Which of the following kinds of food is mentioned as eaten by Japanese in standing position?


· Noodles

· Fast food

· Patisserie

· Dumplings


[3] 查看正确答案



Which of the following is not mentioned as a function of beef mileage card?


· Lock customers in

· Tracks the cumulative money spent by costumers

· Rank customers by gluttony

· Create competition between steak lovers


[4] 查看正确答案



正确答案:




[1]
 His cosmic ambitions about steak





[2]
 South America





[3]
 Noodles





[4]
 Tracks the cumulative money spent by costumers






测试中可能遇到的词汇和知识：


sylvan 森林['sɪlv(ə)n]

eligibility 资格[,elɪdʒə'bɪlətɪ]

cardiovascular 心血管的[,kɑːdɪəʊ'væskjʊlə]

depressive 抑郁的[dɪ'presɪv]

glean 一点点收集[gliːn]

stroke 中风[strəʊk]

borough 自治市['bʌrə]

fatigue 疲劳[fə'tiːg]



如何更健康的退休？

近日有研究表明：宽松的退休政策和认识新朋友有助于获得更久。广场舞或许就是个不错的途径。

A slow exit from the workforce is the healthier way to retire （533words）

By Charles Wallace

-----------------------------------------------------

A colleague from the financial world recently announced on Facebook that he had retired to the woodsy north-east of the US and that he was looking forward to spending his days fishing and hiking in a sylvan landscape far from Wall Street.

I, of course, wished him well but I had to wonder what the medical record shows for people who have unplugged from their busy careers and left behind a mentally stimulating life.

This is not an idle question: as the baby boomer generation ages, the number of people of retirement age in the US is projected to double from 36m in 2003 to 72m in 2030. Governments everywhere are debating whether and how far to raise the age of eligibility for state pensions because of the effect on the public purse.

It turns out that health studies of retirement are a mixed bag. One study in 2012 that received a lot of attention came from the Harvard School of Public Health. It looked at 5,422 individuals in the US and found there was a 40 per cent increase in heart attacks and strokes among those who had retired, compared with those of a similar age still working.

Perhaps even more striking, the study found that most of the cardiovascular events happened in the year after retirement. When I contacted the lead researcher of the study, J Robin Moon, a sociologist now working on health systems in the Bronx, a poor borough of New York City, she said her statistical analysis might reflect “reverse causality”: in other words, people may have been forced to retire because they already had cardiovascular disease, not the other way around.

Those who were only semi-retired——working part-time——had substantially less risk of a heart attack. So Ms Moon ponders whether the ill-health effects have something to do with the US way of retirement, where people enter a life “that is completely different from what you’re used to with so many changes . . . physically, socially and economic”.

In contrast, a number of studies in Europe have had results very different from the Harvard research. A multiyear study of the pension system in Germany found that retirement “has a positive effect on health, increasing the probability of reporting to be in satisfactory health and mental health” and even reducing the number of visits paid to the doctor.

Likewise, a study in France of 11,246 men and 2,858 women found that retirement was associated with a “substantial reduction in mental and physical fatigue and depressive symptoms”.

Of course, poor health does not happen overnight, even though events such as heart attacks and strokes are usually recorded as sudden events. Volumes have been written comparing the typical French diet with its US counterpart, which often contains more sugar and less fresh fruit and vegetables.

Another fascinating insight Ms Moon gleaned in an unpublished study was that people who are retired but have frequent contact with neighbours and friends tend to be healthier.

If you can form social bonds and enjoy a smooth transition from full-time work to not working at all, the cardiovascular health effect was mediated. “Retirement is not the toxic factor, it’s the things that come with it,” she concludes.


Why there are so many people retiring in 2030?


· previous baby boomer generation

· slashed pensions

· falling wages

· great living pressure


[1] 查看正确答案



Who debates whether and how far to raise the age of eligibility for state pensions?


· retiree

· governments

· retiree

· corporate executives


[2] 查看正确答案



Who are more likely to have heart attacks and strokes by Harvard’s studies?


· younger workers

· people with medical history

· retirees

· male workers


[3] 查看正确答案



Which of the following behaviors is bad for retirees’ health by Ms. Moon?


· eat fresh fruit

· contact with neighbours frequently

· smooth transition from full-time work

· eat more sugar


[4] 查看正确答案



正确答案:




[1]
 previous baby boomer generation





[2]
 governments





[3]
 retirees





[4]
 eat more sugar






测试中可能遇到的词汇和知识：


leisure 空闲['leʒə]

like-for-like sales 同比销售额

preliminary 初步措施[prɪ'lɪmɪn(ə)rɪ]

in line with 与…一致

lust 强烈的欲望[lʌst]

on a budget 避免不必要的开支



业绩不好怪暖冬

英国市占率最高的Costa咖啡表现可不尽人意，母公司Whitbread表示：就赖这个暖冬。

Whitbread blames warm winter for slowing sales growth at Costa（468words）

By Nathalie Thomas and Aliya Ram

-----------------------------------------------------

Sales growth at Costa Coffee has slowed considerably this year, with owner Whitbread blaming a combination of warm winter weather and a fall in the number of shoppers heading out to high streets.

Shares in Whitbread fell more than 5 per cent to £38.30 by midday on Thursday after the leisure group reported like-for-like sales growth of just 0.5 per cent at Costa Coffee in the 11 weeks to February 11. In the 50 weeks to February 11, sales growth was 3 per cent.

Revenue at Whitbread’s other main business, the Premier Inn budget hotel chain, was 2.2 per cent higher in the 11 weeks to February 11, also missing analysts’ expectations.

This meant like-for-like sales growth across the group, which also owns restaurants that are often attached to its Premier Inn hotels, rose by a muted 1.7 per cent in the final quarter compared with 3.5 per cent growth in the previous three months.

Before Thursday’s trading update, analysts had been expecting fourth-quarter like-for-like sales growth at Premier Inn of 3 per cent and an increase of 3 per cent at Costa.

As well as warmer weather contributing to lower footfall, Nicholas Cadbury, chief financial officer at Whitbread, said Costa’s sales growth had been hit by a shortage of space in the stores. He dismissed claims that Costa was facing a longer-term increase in competition from independent rivals.

“[The stores] were built in a different age when we weren’t expecting 10 years of like-for-like growth so that’s been a headwind for us,” he said. “Even if there’s footfall, growth is flat if you can’t fit people [inside].”

Costa plans to open 200 new stores internationally this year and a further 230 in 2017.

Mark Brumby, consumer analyst at Langton Capital, said the coffee market in the UK was maturing, “even if it is not mature in the absolute sense of the word”.

Vicki Stern, analyst at Barclays, said investors would be watching a strategy update in April, when Costa will report its first round of preliminary results since Alison Brittain took the top job from Andy Harrison in January.

Despite the weaker than expected results, Ms Brittain insisted the company had “another good trading period” and full-year pre-tax profits are likely to be in line with expectations.

Until last year, Whitbread appeared to be able to do very little wrong. Britons’ lust for milky coffees showed no sign of abating while Premier Inn also gained traction with families and business people who were looking to travel on a budget.

Whitbread’s shares hit a high of £54.40 in April last year but have since lost more than 25 per cent. The shares have fallen more than 9 per cent since mid-December, when Ms Brittain

admitted there was “work to do” as its third-quarter results fell short of expectations.


What is Whitbread’s other main business except coffee?


· education

· media

· hotle

· tourism


[1] 查看正确答案



What is the result of warmer weather as Whitbread’s CFO said?


· higher raw material price

· lower footfall

· the difficulty in fresh-keeping

· competition from independent rivals


[2] 查看正确答案



How many Costa stores will be opened all over the world this year in the plan?


· 200

· 230

· 110

· 220


[3] 查看正确答案



What kind of hotel is the Premier Inn?


· luxury botel

· motel

· capsule apartment

· budget hotel


[4] 查看正确答案



正确答案:




[1]
 hotle





[2]
 lower footfall





[3]
 200





[4]
 budget hotel






测试中可能遇到的词汇和知识：


reconciling 使和解，使一致

premiere 首演

disciple 追随者，弟子

clamour 吵闹

percussion 打击乐器

EinHeldenleben 交响诗（施特劳斯所作著名乐章）



当京剧遇到钢琴

广州音乐厅上演的由谭盾指导的“霸王别姬”音乐会上，见证了中国古典京剧与西方传统钢琴交流碰撞出的绚烂火花。

Guangzhou Symphony Orchestra, Xinghai Concert Hall, Guangzhou, China——review（357words）

By Ken Smith

------------------------------------------------------

One would be hard pressed to find more conflicting musical sources than the piano and Peking opera: the instrument that essentially defined western tonality versus a tradition where tuning is hardly an overriding concern. But for several internationally minded Chinese composers, the challenge in reconciling the two has proved irresistible.

The latest, and perhaps most ambitious attempt came in the premiere of Tan Dun’s Farewell My Concubine, a symphonic poem for piano and Peking opera performer. The composer’s inspiration was the 120th anniversary (doubling the 60-year “life cycle” in Asian cultures) of the birth of Mei Lanfang, Peking opera’s most celebrated figure. The chief proponent was conductor Long Yu, China’s most active commissioner of new concert music, who led the premiere.

The piece’s success, though, came primarily in pairing pianist Yuja Wang with the Peking opera performer Xiao Di, a disciple of Mei Lanfang’s son Mei Baojiu. Wang’s athletic pianism, so effective in romantic repertory, proved equally apt in mimicking the clamour of Peking opera percussion and plucking piano strings like a Chinese zither.

Tan’s score remained notably free of exoticism, its westernisations freely referencing Cage, Cowell and Crumb while the Chinese front extended traditional Peking opera technique, leaving plenty of room in the orchestration for vocal ornaments. Dramatically, Wang became the Chu warlord Xiang Yu, Xiao Di his concubine, with the music reimagining the original tale in symphonic terms much as, say, Tchaikovsky’s Romeo and Juliet reimagines Shakespeare.

Despite the piece’s sturdy structure, one could envision the two soloists being given more to do, and growing bolder in their interactions. Their encores, though——Xiao Di’s traditional Peking opera tune and Wang’s blistering version of Horowitz’s Carmen Variations——revealed how much they had each ventured from their respective traditions already.

Musically, Strauss’s EinHeldenleben made a strange fit. It also lacked the polish of Long Yu’s performances with his other orchestras, the Shanghai Symphony and the China Philharmonic. But the GSO made the piece’s inner workings arguably more vibrant, and, coming right after Concubine, it did make one hear Strauss’s sonic portrayals of the Hero and his companion in a rather different light.


How many times have Tan Dun’s production been on stage?


· Zero

· One

· Too many times

· Two


[1] 查看正确答案



What is the name of Tan Dun’s production?


· Turandot (图兰朵)

· Liang Zhu (梁祝)

· Farewell My Concubine (霸王别姬)

· Cats (猫)


[2] 查看正确答案



What is the advantage of this specific pianist, Yujia Wang?


· She knows how to sing Peking Opera herself.

· Her athletic pianism helped the two styles to merge.

· She can speak Chinese.

· The Peking Opera performer knows her well.


[3] 查看正确答案



Which piece was chosen by the pianist as her solo performance?


· EinHeldenleben（交响诗）

· Yellow River（黄河）

· Moonlight Sonata（月光）

· Carmen（卡门）


[4] 查看正确答案



正确答案:




[1]
 One





[2]
 Farewell My Concubine (霸王别姬)





[3]
 Her athletic pianism helped the two styles to merge.





[4]
 Carmen（卡门）






测试中可能遇到的词汇和知识：


greying 头发变灰，代指老龄化

demographic 人口统计，人口分布

think-tank 智库



英国的老龄化危机

现在，许多经济大国开始面临人口老龄化危机。英国就是其中之一。缩减的适龄劳动力人群和增加的养老需求，让英国政府很是头疼。政府自三年前就开始采取措施颁布新令改革养老金和退休政策，试图平衡逐渐缩小的政府收入和日渐增加的开支。

UK pensions: tough choices as ‘old age support ratio’ shrinks（475words）

By Josephine Cumbo

------------------------------------------------------

Over the course of the 20th century the UK made big strides to improve the life expectancy of its citizens, who 100 years ago were considered middle-aged at 25.

Back in 1901, a male could typically expect to live to 45. By 2012, life expectancy for men had nearly doubled to 79, according to the Office for National Statistics (ONS).

While rising longevity is cause for celebration, the challenges of a greying population are looming large, not only for retirement income systems, but also for health and social care services.

As in other developed countries, advances in medicine and diets have contributed to UK citizens living longer, a trend set to continue. By 2050, the proportion of the UK population aged 65 and over is projected to reach nearly a quarter at 24 per cent, up from 17 per cent in 2012, according to the ONS.

Strikingly, the fastest increases will be among the “oldest old”, with the proportion aged 85 and over forecast to treble from 2 per cent to 6 per cent.

Academics say these rapidly evolving demographic changes will affect everyone in society, regardless of age.

“At worst, not only could it imply rising poverty, poor health and the erosion of social care for those in old age over the coming decades, but also lower standards of living for all of us, as ageing acts as a drag on economic growth and the future delivery of public services,” says David Sinclair, director of the International Longevity Centre UK, a think-tank.

One of the main worries is that as the proportion reaching retirement age grows, the number of working age people will shrink as birth rates decline.

This is a concern because UK state pension payments are funded through taxation and national insurance contributions from those of working age.

The number of working age people to every pensioner, or the “old age support ratio”, is forecast to fall to 2.9 by 2050, from 3.3 in the mid-1970s to 2006.

“Tax revenue from those in work may fail to keep up with demand for social security and healthcare from an increasingly large proportion of people aged over 65 and out of work and who have poor health,” adds Mr Sinclair.

“This will force governments to make tough choices.”

Given this looming problem, the government has pushed back the qualification age for the state pension to 67 by 2028. Currently, the state pension age is set to equalise at 65 for women and men by 2018.

It has also taken steps to address big shortfalls in private pension savings, through the automatic enrolment of eligible staff into workplace pensions.

Under this policy, introduced three years ago, 2 per cent of a worker’s qualifying earnings is saved into a pension, comprising a contribution from employer, employee and tax relief, rising to 8 per cent by 2018.


What sector of the government’s system is not affected by the greying population?


· Retirement Income

· Health

· Education

· Social Care


[1] 查看正确答案



By 2020, how big will UK’s population of over 65 years old be?


· 17% of the entire population

· About a quarter of the entire population

· One tenth of the entire population

· More than half of the entire population


[2] 查看正确答案



What’s the author’s attitude towards the “greying population” phenomenon?


· Indifferent

· Easy

· Positive

· Concerning


[3] 查看正确答案



What age does the government want to change for the qualification of state pension?


· 65

· 67

· 60

· 70


[4] 查看正确答案



正确答案:




[1]
 Education





[2]
 About a quarter of the entire population





[3]
 Concerning





[4]
 67






测试中可能遇到的词汇和知识：


casket 棺材

eulogy 悼词

itch 痒，渴望

pare 削减

veneer 外表；虚饰



如何搞定公众演讲

在众人面前发表演讲，对大多数人来说都是头疼不已的挑战。甚至有笑话说有人在葬礼上宁愿待在棺材中也不愿被叫去发表悼词。然而，公众演讲是一项非常重要的高附加值技能。那么，有哪些实用的小窍门？

Public speaking, private fears

By Rhymer Rigby

The comedian Jerry Seinfeld once joked about a study that suggested people’s number one fear was public speaking: “Go to a funeral, you’re better off in the casket than doing the eulogy.”

“It is significantly outside the average person’s comfort zone,” says Michael Crom, chief learning officer of Dale Carnegie Training. He recalls giving a talk to a medical conference: “I was the last speaker. It was late and the person before me ran over and they were starting to shut things down. So I suddenly had no PowerPoint or visuals.”For many people, losing the help of PowerPoint in front of an audience itching to get away would be a nightmare come true.

“Stage fright comes from all sorts of sources, but mainly a lack of experience,” says Paul Edwards, a professor at the school of information and department of history at University of Michigan. “One of the [other] reasons people are bad is that they see bad models – other poor speakers around them – and they learn bad habits and patterns.”

Also, because most people have to to do it infrequently, they tend to view public speaking as children view exams – as an ordeal to get over, rather than an opportunity to shine.

Another problem is that businesspeople tend to view themselves as good communicators. They often are good in meetings or social situations but these are not the same as public speaking.

Nick Smallman of Working Voices, a communication and presentation skills consultancy, says few people do anything to tackle their fears because they fail to appreciate fully the value of good speaking.

Moreover, Prof Edwards notes that the rewards are likely to grow because the proliferation of online video presentations and things such as TED talks means we are moving towards a more oral culture.

Mr Smallman likens the skill to learning to ride a bicycle: “You just need to retrain your brain. You need to practise, but once you learn, you never fall below that line.”

Furthermore, because most people are so bad at it, you merely need to be OK in order to shine. “People assume that if you can speak well you are a leader, regardless of whether you are or not.”explains Mr Church of Dramatic Resources, a business training company, “You put the slides in the right order and people will say it’s fine. And so if you actually do it well, people think you’re brilliant.”

Here are some tips to help you prepare for a talk or speech:

● Make sure you know your audience and then write with them in mind. “Sentences which are good on paper are often bad when spoken as they can be long and complex,” notes Prof Edwards.

● Think in terms of narrative, such as personal stories that bring subjects alive, and repetition. Most people will only take away three points from your speech, so there is no point covering nine.

● Prepare more material than you need. This will make you confident and will come in handy if there is a Q&A afterwards.

● Practise – whether alone or in front of colleagues and family. It is the best way to deal with nerves. Bob Etherington, author of Presentation Skills for Quivering Wrecks says: “When practising, videoing it can be a good idea, but don’t practise in the mirror as watching what you’re doing while you’re doing it can be very distracting.”

● Do not read off a script. Doing so will make it difficult to connect with your audience. Notes are OK.

● Recognise the difference between formal and informal communication. One of the biggest things here is getting rid of “vocalised pauses” – ums and ahs.

● Make the signposting very clear. When you speak in a group, the thread of your conversation is shaped by questions, queries and interjections from others. Public speakers need to compensate for the lack of this.

● Anticipate questions your audience might have and address them during your talk. This way people feel as if they are having a conversation with you.

● Dump or at least pare back the PowerPoint presentation. This often acts as the visual equivalent of management jargon, providing a veneer of professionalism – and complex slides are distracting. “A presentation comes alive when you stop using PowerPoint,” says Mr Etherington.

● You need a strong finish. Most people get to the end and say, “I guess that’s it”, and their body language collapses. Mr Etherington suggests a summary, then a call to action: “People expect to be told to do something at the end of a speech.”


What is the main source of fear in public speaking, according to the scholars?


· Lack of experience.

· There are so many bad models around.

· People tend to view public speaking as exams.

· Business people are distracted by meetings and social situations.


[1] 查看正确答案



What is the value of good speaking?


· The rise of online video presentations such as TED.

· Help business people emerge as communicators.

· Avoid the ordeal of preparing for a speech.

· Let people know your abilities and gain popularity.


[2] 查看正确答案



Which of the following tip is correct?


· Make sure you prepare a personal story.

· Rehearse in front of a mirror.

· Anticipate questions your audience might have.

· End the speech as simple as possible.


[3] 查看正确答案



What should be avoided
 during a public speech?


· Preparing more material than you need.

· Covering as many points as possible.

· Videoing when practising.

· Writing down beautiful sentences.


[4] 查看正确答案



正确答案:




[1]
 Lack of experience.





[2]
 Let people know your abilities and gain popularity.





[3]
 Anticipate questions your audience might have.





[4]
 Covering as many points as possible.






测试中可能遇到的词汇和知识：


drones 无人机

bricks-and-mortar 实体店

inventory 库存

warehouse 仓库

ecommerce 电子商务



沃尔玛测试户外无人机送货

沃尔玛向美国联邦航空管理局(FAA)提交申请，在户外进行无人机测试，最终目标是使用无人机为顾客投递包裹。然而FAA的批准仅限于低空飞行，这样的无人机飞行必须在操作者目力可及范围内，并远离周围人群。沃尔玛究竟是为了提高效率，还是只是个噱头？

Walmart drones plan starts to look up （397words）

By Lindsay Whipp in New York

------------------------------------------------------

Walmart has asked US regulators to allow it to test commercial drones outside, just a week after reporting that its profits would be held back in part by heavier investments in ecommerce.

The world’s largest retailer by sales has been slow to replicate its bricks-and-mortar strength in online retailing, allowing rival Amazon to capture a leading market share and set the pace for innovation.

Amazon made its own application to the Federal Aviation Administration to test drones last year, and Walmart is seeking a similar exemption from FAA rules that currently prevent companies from testing the unmanned aerial vehicles outside.

Walmart said its application came after several months of indoor testing, in which it decided that the technology of SZ DJI Technology, a Chinese company, best suited its needs.

The Bentonville, Arkansas-based retailer is eyeing the potential to use drones for home delivery and store pick-up, as well as inventory management. For example, a drone could take inventory from trucks queueing at its warehouses, Walmart said.

Walmart believes that its nationwide store coverage in the US——where 70 per cent of the population lives within five miles of one of its stores——gives it the potential to utilise the technology successfully.

“It’s part of our efforts to drive efficiency,” a Walmart spokesperson said. Its application to the FAA argued that the outdoor tests would be in the public interest, and as safe as any manned flight.

However, it could be some time before drone technology is successfully applied in the real world, particularly in the US, where the regulation of drone use remains strict relative to markets such as the UK. Alibaba, the Chinese ecommerce group, has trialled drone deliveries in its home market.

Walmart said it was sticking to tests in the US for the time being.

The FAA this year released rules on unmanned commercial drones, whose restrictions raised questions over whether their potential for use in commercial activity such as deliveries would be realised.

Walmart said it did not know when to expect a response from the FAA.

Last week, Walmart laid bare the amount of work it needs to do to become more competitive in ecommerce and drive sales in the US. Its multibillion-dollar investments in ecommerce, raising wages and training to help improve customers’ in-store experience, will hurt profits next year, it said.

Walmart’s drone plans were earlier reported by Reuters.


Why Walmart try to use drones outside?


· for entertainment needs

· for commercial use

· for social progress

· to display new products


[1] 查看正确答案



Who made its own application to the FAA to test drones last year ?


· 7-11

· Amazon

· Bentonville

· Auchan


[2] 查看正确答案



Who is eyeing the potential to use drones for home delivery?


· Amazon

· SZ DJI

· Walmart

· Bentonville


[3] 查看正确答案



Who has trialled drone deliveries in Chinese market?


· Alibaba

· Google

· Jingdong

· Amazon


[4] 查看正确答案



正确答案:




[1]
 for entertainment needs





[2]
 Amazon





[3]
 Bentonville





[4]
 Alibaba






测试中可能遇到的词汇和知识：


cyber 信息技术的

point of sale system 销售网点系统

encrypted 加密

disguise 伪装

malware 恶意软件

Tripwire 文件系统完整性检查的软件工具



酒店业的信息安全危机

希尔顿酒店宣布其信息系统遭黑客入侵，特朗普酒店近日也表示其支付系统已经被黑客攻击了一年之久。近几年客户信息遭到黑客窃取的事情层出不穷，甚至有专家警告说，这里，就是黑客们的下一个靶场。

Hotel sector faces ‘cyber crime wave’ （645words）

By Malcolm Moore in London and Hannah Kuchler San Francisco

------------------------------------------------------

The hotel industry is the next big target for cyber criminals, experts have warned, after Hilton became the fourth major hotel group to have customers’ credit card details hacked.

Hilton Hotels, Starwood Hotels & Resorts, Mandarin Oriental and the Trump Collection have all admitted that their payments systems were compromised this year as hackers hunting for credit card details switch their attention to the leisure industry. This week Hilton and Starwood said guests’ personal details had been taken after hackers gained access via payment systems.

Hilton said customer data had been accessed over 17 weeks, from November 18 to December 5, 2014 or April 21 to July 27, 2015.

“The reality is the sector as a whole is dealing with a cyber crime wave,” said Tom Kellermann, chief cyber security officer at Trend Micro, which sells security software.

“Customers should be very concerned because in general the industry has insufficiently invested in cyber security.”

Hackers managed to plant viruses into the hotel companies’ point-of-sale systems, and some of the data stolen may not have been encrypted, according to Mr Kellermann.

Trend Micro identified one virus, called MalumPoS, which targets Oracle’s Micros platform, a system used at more than 330,000 sites throughout the hotel and leisure industry by companies including InterContinental Hotels, Travelodge, Hyatt, Wyndham, and Accor.

“This type of virus can compromise 95 per cent of the POS systems on the planet,” said Mr Kellermann.

The virus disguises itself as a legitimate program and then scrapes through systems to hunt for credit card details.

Hilton, Starwood and Oracle declined to comment.

The widespread use of the same strain of malware suggests that the attacks may have been carried out by organised criminals, who then either sell databases of customer credit card details on to fraudsters or conduct the fraud themselves.

Credit card details sometimes are not used for months after they have been stolen or even until after the free credit monitoring often offered by companies expires to lull victims into a false sense of security.

Hackers have turned their attention to hotels after retailers began improving their security following a series of high-profile attacks on US chains in late 2013 and 2014, including breaches at Target and Home Depot.

Justin Harvey, chief security officer at Fidelis Cybersecurity, a US threat detection company, said customers would be worried because enough details may have been stolen to complete a purchase——and potentially in two separate incidents.

Details included cardholder names, payment card numbers, security codes and expiration dates, but no addresses or personal identification numbers.

“POS systems have been targeted by con artists for years and malware, which strips away consumer data, is only the latest in this form of attack,” Mr Harvey said.

Lane Thames, a security researcher at Tripwire, added: “If a company has any type of payment processing system, then rest assured someone somewhere has or will eventually try to find a way to break in to steal valuable payment-related information.”

Stuart Poole-Robb, chief executive of cyber security and business intelligence advisers KCS Group, also said the hotel industry was “behind on the issue”.

“Their IT security is only just catching up. Hoteliers don’t take much notice of hackers sitting in their lounges hacking guests’ WiFi,” he said.

“Vulnerable hotels are Sheraton, Hyatt and Ritz-Carlton. They could all do more than they have done thus far. The less well known hotel groups, second division so to speak, in the major capitals are in an even worse state.”

Mr Kellermann said that only Marriott had taken cyber security seriously and urged it to conduct due diligence on the matter as part of its acquisition of Starwood.

“They need to conduct a compromise assessment of the entity that they are going to acquire——what malware is already living in Starwood. Is the target is already diseased?” he said


What kind of information are hackers hunting for?


· customer's preferences

· home address

· credit card details

· work details


[1] 查看正确答案



Why should customers be very concerned about their information security when check in the hotel by Tom Kellermann?


· Customers pay too much attention to relax.

· Hotel sector has insufficiently invested in cyber security.

· Hotels always use pirated software.

· Hackers are interested in this industry.


[2] 查看正确答案



How to scrapes through hotels’ systems for MalumPoS?


· looks for the bugs of system

· attack the mail system

· monitor network status MalumPoS

· disguises to be legitimated


[3] 查看正确答案



Which one is not included as the stolen details?


· personal identification numbers

· cardholder names

· payment card numbers

· security codes


[4] 查看正确答案



正确答案:




[1]
 credit card details





[2]
 Hotel sector has insufficiently invested in cyber security.





[3]
 disguises to be legitimated





[4]
 personal identification numbers






测试中可能遇到的词汇和知识：


reorientating 重新定位

collide 碰撞

integrate 整合

set-top boxes 机顶盒

anonymously 匿名

capitalise 利用



电视广告“动”起来

最近千禧媒体（Millennial Media）正在与消费定位业务公司合作，也许有一天你在电视上看到一个广告，稍后手机上就会出现相关的广告视频和最近的商店，或者把促销信息添加到你的智能手机的日历上。

TV ads to be ‘retargeted’ on to smartphones （437words）

By Shannon Bond in New York

------------------------------------------------------

Millennial Media, the mobile advertising network recently bought by AOL for $238m, is partnering with Rentrak, the video measurement company, to allow advertisers to “retarget” through their phones people who have seen a particular ad on TV.

The partnership comes as AOL, which was itself acquired by Verizon in a $4.4bn deal this year, is reorientating its digital advertising business towards mobile devices, where consumers are spending increasing amounts of time.

AOL’s ability to drive more spending through its advertising technology tools, particularly video ads on mobile devices, was a key driver of Verizon’s interest in the company as the largest US wireless operator searches for new sources of growth.

Tim Armstrong, AOL chief executive, has said that “this is the year when TV and web budgets are going to collide”.

US mobile advertising revenues in the first half of this year reached $8.2bn, accounting for 30 per cent of overall digital ad spending. In 2014, online ad spend reached $49.5bn, compared with combined broadcast and cable ad revenues of $65.7bn.

Millennial Media says its new offering will help accelerate big brands’ spending in mobile and measure the results of that investment.

“Advertisers want to integrate all of their spending across screens,” said Liza Blumenthal, head of north-east sales for Millennial Media.

The partnership uses Rentrak data from set-top boxes to track which commercials a viewer sees while watching TV. Those viewers are then anonymously matched in Millennial Media’s database of smartphone and tablet users, so that personalised video ads can be placed in mobile apps, targeting viewers who have already seen a brand’s TV ad.

For example, a retailer could follow up a TV spot with a mobile video ad encouraging a consumer to find the nearest store location, add a sale to their smartphone’s calendar, or sign up to receive more information or offers over email.

Advertisers can also target mobile advertisements to people who have seen their competitors’ ads.

Millennial Media measures the impact of the retargeted mobile ads by tracking foot traffic to stores and the rate at which people who see the mobile ads take an action, like locating a store or adding an item to their calendar.

“We are taking [advertisers’] big TV commercial campaigns and allowing them to capitalise on mobile usage,” Ms Blumenthal said.

While other ad tech companies offer some ability to retarget TV viewers on the internet, Millennial Media says the scale that it and Rentrak bring sets its offering apart. Rentrak has data on 25m households, while Millennial Media’s ad network extends across 65,000 mobile apps, reaching more than 190m unique users each month.


Who owned Millennial Media finally?


· Rentrak

· AOL

· Verizon

· the government


[1] 查看正确答案



Where are consumers spending increasing amounts of time as mentioned?


· mobile

· tablet

· PC

· video devices


[2] 查看正确答案



What is the key driver of Verizon’s interest in the AOL?


· video measurement technology

· service quality

· advertisement operation

· video advertising technology


[3] 查看正确答案



What is the most important thing from Rentrak for Millennial Media?


· video advertising technology

· data from set-top boxes

· mobile devices

· its investment


[4] 查看正确答案



正确答案:




[1]
 Verizon





[2]
 mobile





[3]
 video advertising technology





[4]
 data from set-top boxes






测试中可能遇到的词汇和知识：


cumbersome 笨重

dent 削弱

plunge 跳水

balloon 膨胀

elite 精英

niche 商机



中产投资者通过App寻找境外投资机会

夏天的股灾以及人民币的贬值大大削弱了国内中产阶级投资者把资本留在国内的信心，他们纷纷开始寻找境外投资的机会。而近期发布的几款app或许给他们提供了机会......

China middle class investors look abroad through online apps （749words）

By Charles Clover in Beijing and Gabriel Wildau in Shanghai

------------------------------------------------------

Investing abroad has long been out of reach for most Chinese, but a handful of internet apps aim to make it a possibility for a rising middle class.

The summer’s stock market plunge and the devaluation of the renminbi have dented the confidence of many Chinese who had been content to keep their money on the mainland. Their investment options were limited to low-yielding domestic deposits, a volatile real estate market, bumpy stocks or keeping their cash under the mattress.

Capital outflows by wealthy Chinese have ballooned this year, with the US Treasury recently estimating that $500bn left China in the first eight months of the year.

“If China is growing and the renminbi is appreciating, it makes sense to keep your money in China,” says Mike Peng of Crystal Stream, a venture capital fund backed by Beijing-based group Hillhouse Capital. “But everyone can see the Chinese economy is slowing down and the currency depreciating, so it makes sense to hedge.”

Mr Peng says even he did not know how to buy foreign stocks from China until a few months ago, when a friend told him about Futu Securities, an online broker that markets Hong Kong and US stocks to mainland investors.

A number of new apps may make investing abroad easier still. These include Micai, a company backed by Crystal Stream, which helps mainland Chinese buy stocks overseas. Launched three weeks ago, it advertises itself as China’s first “robo-adviser” app.

Greg Van Den Bergh, the company’s chief executive, says the minimum investment is $5,000, much lower than minimums at banks and brokerages that cater solely to the wealthy elite.

“Offshore [investment] used to be something that was nice to have for wealthy individuals; now due to the [renminbi] devaluation and uncertainty, it is becoming a must-have for them. And at the top end of retail investors it is now a must-have as well,” says Mr Van Den Bergh.

One challenge is heavy government regulation. Capital controls are a roadblock and a few eagerly anticipated reforms, such as the Qualified Domestic Individual Investor Programme——aimed at smoothing the way for individuals to convert into and out of renminbi for overseas investments——have been delayed in the wake of the stock market crisis.

Other reforms have proceeded, however. Last November, the government launched the Shanghai-Hong Kong Stock Connect, a service that allows mainlanders to buy Hong Kong shares. That was followed in July by a mutual fund recognition programme between China and Hong Kong and cross-border sales of products.

The internet is being used to further refashion traditional finance in China, as companies including Alibaba and Tencent take on established state-owned banks.

One example is Yue’E Bao, a savings product Alibaba launched two years ago, which achieved mass appeal by offering money market interest rates to depositors that were above the fixed rate for bank deposits.

Investing abroad is another such area where nimbler internet groups have often been able to fill niches that state banks have been slow to address.

But China’s foreign exchange laws are still a drag on the sector. Micai and the other app companies to which the Financial Times spoke require users secure their own foreign exchange, which for individual Chinese is capped at $50,000 per year.

“It’s still very cumbersome,” says Ken Xu of Gobi Partners, a venture capital firm in Shanghai that is looking to invest in the sector. “You still have to handle the exchange into USD yourself.”

While Micai relies on partners to invest customer funds, Futu Securities and Tiger Brokers, another online broker that received a $15m investment from smartphone maker Xiaomi last month, have been gathering investors and marketing their services online to reach mass audiences.

In July, Tiger Brokers launched Tiger Stocks, an app that requires a minimum investment of just $3,000 and is aimed at attracting Chinese investors to the New York Stock Exchange and the Nasdaq. It says total trading volume that month was $100m.

Futu Securities, which recently raised $10m in a funding round from investors led by Tencent, launched its own app, Futu Niuniu, to buy Hong Kong and US-listed stocks. It has a Hong Kong brokers licence and trades US stocks through BNP Paribas with no minimum investment.

“It’s really the younger generation that wants to invest abroad,” says Futu Securities. “They see the quality stocks are mainly companies listed abroad, like Apple. Even Chinese companies such as Tencent and Alibaba are listed abroad.”

Additional reporting by Ma Fangjing


Which is not the reason why Chinese tend to invest aboard?


· Renminbi is depreciating

· Chinese economy is slowing down

· The stock market crisis

· Renminbi is appreciating


[1] 查看正确答案



Which is not the factor that dented Chinese’s confidence to keep their money in China this year?


· The investment options are limited

· The stock market plunge

· The decrease of interest rate


[2] 查看正确答案



The devaluation of Re Which service allow mainlanders to buy Hong Kong shares?


· Shanghai-Hong Kong Stock Connect

· Yue’E Bao

· ZhiFu Bao

· Tiger brokers

· nminbi


[3] 查看正确答案



Which one relies on partners to invest customer funds?


· Micai

· Tiger brokers

· Futu securities

· ZhiFu Bao


[4] 查看正确答案



正确答案:




[1]
 Renminbi is appreciating





[2]
 The decrease of interest rate





[3]
 Shanghai-Hong Kong Stock Connect





[4]
 Micai






测试中可能遇到的词汇和知识：


tippler 酒鬼['tɪplə(r)]

binge 狂欢[bɪndʒ]

entertainer 表演者[entə'teɪnə(r)]

bizarre 离奇的[bɪ'zɑ:(r)]

quirk 怪癖[kwɜ:k]

inequitable 不公正的[ɪn'ekwɪtəbl]



爱尔兰：酒鬼要当心

因为过度饮酒的危害，爱尔兰的政客提议限制饮酒，希望能将爱尔兰的人均酒精摄入量降低。

Irish tipplers face clampdown on binge drinking（657words）

By Vincent Boland in Dublin

------------------------------------------------------

Paddy Cullivan would like everyone in Ireland to stop drinking alcohol. For the past few weeks, the entertainer has been performing his one-man show to sellout crowds, “picking through the bizarre quirks of the inequitable mire Ireland has become”, and blaming this unhappy state of affairs on Irish people’s troubled relationship with drink.

“Ireland needs to take a year off alcohol,” says the comedian, who quit drinking 18 months ago. Since “every occasion in Ireland occasions drink”, Mr Cullivan argues, the consequence is often poor decision-making and leadership, and what he describes as “our ah-sure-it’ll-be-grand” approach to impending calamity, such as the recent Irish financial crisis.

His suggestion, he says, makes his audience laugh. “But it also makes them uncomfortable.”

Unlike Mr Cullivan, Leo Varadkar does not want Irish people to stop drinking. But the country’s health minister would like everybody to drink a bit less. This week, Mr Varadkar announced proposals to tighten the law surrounding the advertising, display and sale of alcohol, in the most determined effort yet by an Irish government to reduce the social and health costs of consuming too much alcohol.

“The evidence about Ireland’s drinking habits is shocking,” says Mr Varadkar, an ambitious young politician tipped as a future taoiseach (prime minister). If the proposals become law next year, they will introduce minimum-unit pricing for alcohol, health warnings on labels, a ban on drink advertising near schools and playgrounds or on public transport, and a ban on below-cost selling.

The aim is to reduce the average annual alcohol consumption of each person in Ireland from around 11 litres to 9.1 litres by 2020. The target of the clampdown is the habit of binge drinking——excessive consumption at weekends or on a night out. This often results in antisocial behaviour, and huge additional costs for the health services and police.

According to the Irish Times newspaper, three Irish people die from excessive drinking every day and patients with alcohol-related illnesses occupy 2,000 hospital beds.

Mr Varadkar says four out of 10 Irish drinkers engage in binge drinking. “We have talked about these measures for long enough. Now is the time to make it happen,” he says.

The government’s proposals have generated fierce opposition from the Irish drinks industry. Its main objection is to minimum-unit pricing: Mr Varadkar is proposing a minimum price of €0.10 per gram of alcohol.

The industry also claims that restrictions on advertising and sponsorship would damage sports, especially rugby and horseracing, both of which rely heavily on drink sponsorship.

Ross MacMathúna, director of the Alcohol Beverage Federation of Ireland, says minimum-unit pricing does not curb excessive drinking among those who will do it in any case, and penalises those who do not binge drink. The result will be even higher prices in a country where, he says, alcohol is already the most expensive in the EU.

He also makes the libertarian argument that the government should not be setting a price for a commercial product. “This is the thin end of the wedge,” says Mr MacMathúna. “I don’t want some faceless bureaucrat setting the price of what I drink.”

Even before Mr Varadkar’s campaign, Irish drinking habits were changing rapidly. Per capita consumption has fallen from more than 14 litres of alcohol a year 15 years ago to 11.5 litres today, according to Alcohol Action Ireland, a lobby group. Irish craft beer production has been on the rise, meanwhile, as drinkers shift away from the traditional pint in a pub. The two developments reflect a more discerning consumer market.

Mr Cullivan, who is Irish-American, agrees that other countries have a drink problem, too, and insists he is neither lecturing the Irish nor stereotyping them.

“I know the Brits drink as much as us, but they’re not as much fun,” he says. “But drinking too much kind of closes your world down. A year without it would allow us to lift our eyes beyond the horizon.”


Why Paddy Cullivan would like everyone in Ireland to stop drinking alcohol？


· It leads to poor decision-making and leadership

· It cost too much

· It is not healthy

· Alcohol in Ireland is in shortage


[1] 查看正确答案



Which one is not included in Leo Varadkar’ proposal？


· introduce minimum-unit pricing for alcohol

· the increase of tax

· health warnings on labels

· a ban on drink advertising near schools


[2] 查看正确答案



Which one is not the factor according to article？


· People are permitted drinking before 18

· Three Irish people die from excessive drinking every day

· Patients with alcohol-related illnesses occupy 2,000 hospital beds

· Four out of 10 Irish drinkers engage in binge drinking


[3] 查看正确答案



Which one is the influence of the restriction on advertising according to drink industry？


· lead to health problems

· slow down the economy

· damage sports

· improve social pressure


[4] 查看正确答案



正确答案:




[1]
 It leads to poor decision-making and leadership





[2]
 the increase of tax





[3]
 People are permitted drinking before 18





[4]
 damage sports






测试中可能遇到的词汇和知识：


blowing a hole 破坏，漏洞

frantic 疯狂的[’fræntɪk]

amendment 修正案[ə’mendmənt]

negotiator 谈判者[nɪ’gəʊʃieɪtə(r)]

savvy 精明的[’sævi]



欧盟青少年网络限制令惹恼硅谷巨头

新法规将意味着，企业如果处理没有征得父母许可的15岁或以下青少年的数据，将构成非法行为，欧盟将于周二对这项针对青少年的网络使用进行限制的法案进行最终讨论。

Europe’s tech-mad teens face tighter parental controls （625words）

By Duncan Robinson in Brussels, Murad Ahmed in London and Hannah Kuchler in San Francisco

------------------------------------------------------

European teenagers face having to secure parental permission to join the likes of Facebook, Instagram and Snapchat before the age of 16, under new EU data protection proposals that are riling US technology companies.

The new regulations would make it illegal for companies to handle data from anyone aged 15 or younger without the consent of parents, potentially blowing a hole in the business models of social media companies that have relied on teenage users for rapid growth.

A senior executive at one US tech group said: “This is a ban that will [require] millions of kids and teenagers to get permission from their parents to use internet services. That includes email accounts, social media platforms and downloading apps.”

US tech groups have launched a frantic lobbying effort against the proposal——a last-minute amendment to rules on data protection which have been working their way through Brussels since 2012.

A coalition including Google, Facebook and Twitter on Monday accused negotiators of rushing the amendment and not consulting child-safety organisations. The ICT Coalition for Children Online said there had been no explanation for raising the age for 16, and pushed for it to remain at 13, saying it would only incentivise children between 13-16 to lie about their age and could restrict their access to important online support services.

Alexander Whalen, senior policy manager of Digital Europe, a group which represents the tech industry in Brussels, said: “It is unreasonable to think that a child of 15 needs parental consent in every situation. These are last-minute changes”.

The amendment states that processing data of “a child below the age of 16 years shall only be lawful if and to the extent that such consent is given or authorised by the holder of parental responsibility over the child”. In previous drafts, this limit applied only to those 13 and under.

The final round of talks between the European Parliament and member states will start on Tuesday, with legislators hoping to have a deal finalised by the end of the year.

Tech-savvy teenagers brought up in the digital age tend to be early adopters of social networks. The networks themselves then use this as a sales pitch to lure advertisers, who fear they cannot reach a young audience that no longer watches much live TV. This has led to groups such as Snapchat, which lets users send pictures that disappear after a few seconds, being valued at $16bn earlier this year.

All companies——from tech groups to supermarkets——must comply with a host of extra regulations on privacy or face big fines of up to 4 per cent of global turnover, according to the latest texts of the “general data protection regulation”, which has not yet been completed.

Children have to be 13 to join most major social networks from Facebook to Snapchat because of a US regulation that requires sites to obtain permission from their parents before collecting personal information.

The Children’s Online Privacy Protection Act applies to all children under the age of 13 in the US and has become a standard worldwide. However, it does not protect children who lie about their age in order to access networks.

Social networks have begun creating secondary apps specifically for children. The YouTube Kids app was set up to contain only child-friendly programming, while Snapchat has experimented with SnapKidz, an app feature that allowed children under 13 to take pictures and draw on them——but not send them.

Even within these apps, some features have caused controversy. YouTube Kids, released this year, faced criticism for allowing children to search the full site, bringing them into contact with inappropriate material if they sought it out. Parents now have to explicitly decide whether or not to let their children search.


Who will be the new one to have to get parents’ permission before join the Facebook if the new regulations work?


· a freshman at college

· a 15-year-old boy in China

· children under 13

· a 14-year-old girl


[1] 查看正确答案



What can a 15-year-old boy do without parents’ permission under the new regulations?


· email accounts

· social media platforms

· send the mobile message

· downloading apps


[2] 查看正确答案



Where were negotiators accused by the coalition?


· ignored child-safety organizations

· increased the expense

· fewer customers

· attracted hackers’ attention


[3] 查看正确答案



Why YouTube Kids faced criticism?


· allowing children to search the full site

· don’t need parents’ permission

· children spending too much time

· collecting personal information


[4] 查看正确答案



正确答案:




[1]
 a 14-year-old girl





[2]
 send the mobile message





[3]
 ignored child-safety organizations





[4]
 allowing children to search the full site






测试中可能遇到的词汇和知识：


bragging 吹嘘

trophies 奖品

underestimate 低估

demise 消亡



万达为何钟情铁人三项？

万达收购了世界铁人公司，这是王健林在体育领域的最新战利品。一家运营一些比赛项目的公司真的值6.5亿美元吗？王健林必然对铁人三项有着更远大的计划。

Ironman: Wanda why? （336 words）

Chinese billionaire is obviously in it for the long run

------------------------------------------------------

The bragging rights. The needlessly expensive bikes. The Lycra. What is there for a middle-aged man not to love about Ironman Triathlons? One middle-aged man loves them more than others. Wang Jianlin, one of China’s richest men, has just paid $650m (via his Wanda group) for World Triathlon Corporation, the company that runs Ironman. It is just the latest in a line of sporting trophies for Mr Wang——he also owns one-fifth of Atletico Madrid and Infront Sports & Media, a sports marketing group.

But can a company that runs a few races (even 141-mile ones) really be worth $650m? There are no publicly available figures for sales or profits. Ironman had 230,000 racers last year, each one paying between $160 and $600. Assume that it generated race fees of $100m and perhaps twice that in sponsorships (watches, mattresses, perfume——you name it). The price Wanda paid is still more than two times those revenues. There are no listed triathlon organisers but Live Nation, a US-based events company, trades at less than one times revenues.

So Mr Wang must have big plans for Ironman. The aim is to expand the sport in China, from 100 amateur Chinese triathletes to 200,000 by 2025. Infront Sport and a reality TV show will promote it all. State incentives to raise China’s sport revenues from $10bn to $780bn by 2025 will help. Mr Wang knows how to take advantage of Chinese growth——he has also invested in shopping malls, theme parks and hotels often in line with state priorities.

For anyone watching all this exertion from afar, there are two lessons. First, Mr Wang is still a big believer in the growth of the Chinese middle-class (even if stock market investors are starting to have their doubts). Second, do not underestimate the business potential of live events. They have helped to save the music business when many were predicting its demise. Even in the age of mobile phones, tablets and smart watches, not all entertainment takes place via a screen.


What age people might like the Ironman Triathlons?


· teenage

· the aged people

· middle-aged people

· children


[1] 查看正确答案



What kind of industries did Wang Jianlin interested in?


· animal husbandry

· tertiary industries

· crop farming

· energy exploitation


[2] 查看正确答案



What is Wang’s attitude about the Chinese middle-class?


· negative

· unbelieving

· optimistic

· indifferent


[3] 查看正确答案



What is the purpose of the mentioned music business?


· to prove the importance of live events

· to show the Chinese people's love

· to support live music

· To call for more people to participate


[4] 查看正确答案



正确答案:




[1]
 middle-aged people





[2]
 tertiary industries





[3]
 optimistic





[4]
 to prove the importance of live events






测试中可能遇到的词汇和知识：


millennials 千禧一代

prominent 著名的

unleashing 释放

demonstrate 证明



搞怪视频应用遇到病毒式传播

“原版小咖秀”Dubsmash在2014年11月上架后，只过了七天时间，下载量便登上国内App Store 应用榜榜首，证明了搞怪对嘴表演视频模式在病毒传播方面的威力。随后迅速席卷英、法、荷等29国，直到现在依旧在各国的娱乐和视频类排行榜中位居前列。

Dubsmash aiming to spread viral app’s appeal and generate revenue （604words）

By Murad Ahmed, European Technology Correspondent

------------------------------------------------------

It is the latest viral sensation since the last viral sensation, popularised by celebrities and millennials to create the perfect package for the selfie age.

Dubsmash is a free app that allows people to use their smartphone to take short videos of themselves lip-syncing lyrics from songs or miming lines from a movie, and then post these clips online instantly.

Since launching in November 2014, it has been downloaded more than 75m times, and topped the app charts in 78 countries, making it one of the fastest growing new social media platforms yet.

Millions have viewed online clips by teenagers and celebrities on YouTube, Twitter and Instagram. Actresses Reese Witherspoon and Sofia Vergara can be seen lip-syncing to Taylor Swift’s hit song I Knew You Were Trouble. Model Cara Delevingne has used it to recreate a scene from the animated film Chicken Run.

The clips are usually funny, but can Dubsmash become more than a good laugh?

On Monday, the company raised $5.5m from a group leading tech investors. The funding round was led by Index Ventures, the venture capital firm, and included Chris Sacca, the prominent US venture capitalist who previously backed Facebook, Instagram and Uber, Riccardo Zacconi, chief executive of King Digital, makers of game Candy Crush Saga, and Sunstone Capital, the Copenhagen-based venture capital firm.

The Berlin-based Dubsmash believes it can become the next “communications platform”.

“We found something that people love and we’re unleashing something they haven’t done before,” says Roland Grenke, co-founder.

Mr Grenke, 27, co-founded Dubsmash with Daniel Taschik, 27, and Jonas Drüppel, 25. The group has 15 employees and expects to double its staff in the next six months.

The company says its app has become popular with three types of people: children and teenagers; high-profile individuals who want to reach large fanbases; and parents who use it to engage with their kids.

Dubsmash hopes to draw revenues from marketers that want to reach audiences that are abandoning magazines and television sets for smartphones and tablets.

The company has agreements with media companies, including NBCUniversal, Disney and Paramount Pictures, which have used the app to promote upcoming shows and movies. It declines to disclose financial terms behind those deals.

In March, pop star Rihanna used Dubsmash to debut her latest single B**** Better Have My Money, uploading audio clips from the track and encouraging fans to lip-sync along to them.

Danny Rimer, a partner at Index Ventures, admits that Dubsmash has yet to prove that it can become a social media phenomenon in the manner of WhatsApp or Snapchat, saying that the company must show the capacity to draw users back so that people regularly use the app.

“If you look at the size of the funding round, they’re not claiming ‘we are Snapchat’ or ‘we are Twitter’ . . . The financial side becomes worthy if the team can demonstrate long-term usage of the platform,” he says.

But Mr Grenke says he and his partners are trying to create a multibillion-dollar business. “I think we’ve found something in nine months that is working in different parts of the world, in different regions and cultures, so I think there is a large market for this type of communication,” he says.

Another challenge may lie ahead: Dubsmash users have uploaded about 10m audio clips, including unlicensed tracks from television shows, songs and films opening up the possibility of future legal battles over copyright.

The company has begun working with media companies to resolve rights issues, with plans to create a “take-down notice” model, similar to that created by YouTube, whereby the company removes clips when asked to by license holders.


How can users imitate the lyrics by Dubsmash?


· sing a song

· lip-syncing

· make up

· read lines


[1] 查看正确答案



Which of the following platform is not mentioned to view the online clips?


· YouTube

· Twitter

· MSN

· Instagram


[2] 查看正确答案



Which country invented the Dubsmash?


· America

· Britain

· China

· Germany k


[3] 查看正确答案



What is the purpose of parents using the app?


· to engage with their kids

· to reach large fanbases

· enjoy themselves

· make young friends


[4] 查看正确答案



正确答案:




[1]
 lip-syncing





[2]
 MSN





[3]
 Germany k





[4]
 to engage with their kids






测试中可能遇到的词汇和知识：


Turquoise 蓝绿色的

lagoon 环礁湖

throwback 大倒退

connoisseurship 鉴赏家

integral 构成整体所必需的

premium 优质的



朗姆酒：从轻柔基酒到浓香烈酒

朗姆酒，是以甘蔗糖蜜为原料生产的一种蒸馏酒，口感甜润、芬芳馥郁，是用甘蔗压出来的糖汁，经过发酵、蒸馏而成。近年来朗姆酒在美国的受欢迎程度不断提升，销售量也奋起直追，紧跟在伏特加和威士忌之后。

Rum: From cocktails to the tipple of connoisseurs（888words）

By Shannon Bond

------------------------------------------------------

In the Tonga Room, in San Francisco’s swanky Fairmont Hotel, rainstorms break out every 20 minutes, a band plays on a boat floating in a turquoise lagoon and some drinks are served in giant pineapples.

With nearly 60 varieties of rum, as well as the requisite piña coladas, daiquiris and oversized scorpion bowls, the cocktail menu is a throwback to 1945, when the hotel first converted its indoor swimming pool into a sprawling tiki-themed bar.

Most Americans associate rum with the Tonga Room’s fruit-flavoured tropical concoctions. However, a new generation of bartenders and distillers is trading on the spirit’s rich history to help lift it into the realms of connoisseurship.

“In America, rum was whisky before whisky was whisky. It was the spirit we all would drink every day,” says Kenneth McCoy, bartender and owner of the Rum House, a New York cocktail lounge. “Now people are going back and realising, hey, this is actually the original American drink.”

The sugar cane-derived liquor was the first spirit to be produced in significant quantities in the colonial era, according to the Distilled Spirits Council of the US. By the time of the American Revolution, the US colonies were home to 140 distilleries producing nearly 5m gallons of rum a year, compared with imports of nearly 4m. The drink was an integral part of the “triangle trade”: New England-produced rum was used to buy slaves in Africa who were sold in the West Indies for molasses that were sent to New England to make more rum.

Today rum is third——behind vodka and whisky——in US sales volume. Sales reached 25.2m 9-litre cases in 2014, up 16 per cent from a decade earlier, although growth has flattened in recent years, according to Distilled Spirits Council figures.

Over the same period, US sales of the most expensive super premium rum——a category that barely existed in the early 2000s——have more than tripled to 447,000 cases. It is a small but growing part of the spirits market that, like premium whisky, bourbon and tequila, is seeing a boost from the cocktail revival that has swept the US in recent years.

“Rum is definitely a cocktail spirit. We love it for that reason,” says Derek Brown, owner of several bars in Washington DC including Eat the Rich and Mockingbird Hill. “I make daiquiris, real daiquiris, with rum, lime and sugar, the way it was originally created. I will also substitute aged rum in a Manhattan for bourbon or rye. There’s not a lot of spirits you can do that with.”

Mr Brown and fellow spirits experts say that they are drawn to rum’s versatility and variety, which allow for a broad range of experimentation.

Dan Kleinman, vice-president of marketing for rums at Diageo North America, whose Captain Morgan is one of the top-selling US rum brands, says the liquor can appeal to a range of tastes. “On the light side it refreshes as well as a vodka and on the bold, dark side it has that complexity and flavour that stands up in crafted cocktails.”

The rising popularity of dark spirits such as bourbon and Scotch is creating opportunity for aged rums in particular.

“We’re now in a whisky boom that is going to help everyone. People are starting to understand barrel ageing and what that does in other drinks as well,” says H Joseph Ehrmann, owner of the Elixir bar in San Francisco. “Consumers are more adventurous with their palates and their wallets.”

New craft distilleries in states such as Massachusetts and New York, which were centres of rum making in colonial days, are also elevating the spirit away from its associations as a party drink.

Bridget Firtle, a former hedge fund analyst, runs the Noble Experiment, a distillery in Brooklyn that is reviving rum production in the US. She believes that wider consumer trends are fuelling the interest in rum. “We’re entering an age, a movement of farm to table, focused on using less ingredients. People want to learn about what they’re eating and drinking, whether it’s a craft rum from Brooklyn or Rhum Agricole from Martinique.”

Her distillery produces about 500, six-pack cases a month and is expanding distribution this year to states including California, Florida and Illinois.

Martin Cate, who owns the tiki lounge Smuggler’s Cove in San Francisco, says the US is seeing “a boom in domestic rum production that we really haven’t seen since colonial America”.

But he says that while rum has the advantage of being an “approachable” drink with an attractive price point compared with whisky and tequila, he believes that it faces challenges to gain market share.

“Rum still has a long way to go in terms of the name-brand recognition that whisky, tequilas and vodkas enjoy. The brand loyalty that exists with vodkas and scotch is much more sporadic in rum,” he says.

“But when it’s at its best, it’s as sophisticated, as complex and as enjoyable as any other premium aged fine spirit.”


By the time of the American Revolution, how many gallons of rum could the US colonies produce within a year?


· 4m

· 3m

· 9m

· 5m


[1] 查看正确答案



Which quality of rum has drawn Mr Brown and fellow spirits experts?


· Variety

· Compatibility

· Unicity

· Complexity


[2] 查看正确答案



Which of the following is mentioned as one of the top-selling US rum brands?


· Blanton’s

· Captain Morgan

· Crown Royal

· Early Time


[3] 查看正确答案



hich of the following states is mentioned as a center of rum making in colonial days?


· Ohio

· Nevada

· Massachusetts

· California


[4] 查看正确答案



正确答案:




[1]
 5m





[2]
 Variety





[3]
 Captain Morgan





[4]
 Massachusetts






测试中可能遇到的词汇和知识：


revenue 收益

artificial 人工的

dynamic 充满活力的

stabilise 使稳定

Diet Coke 健怡可乐

Aspartame 阿斯巴甜



可口可乐公司的翻身仗

1886年，可口可乐在美国乔治亚州亚特兰大市诞生，目前全球每天有17亿人次的消费者在畅饮可口可乐公司的产品，而该公司也已成为全球最大的饮料厂商。近期可口可乐公司指出该企业内部推行的扭亏计划正逐渐走上正轨。面临广告费用增加和急剧变化的货币流动，可口可乐公司依然实现了收入增长。

Coca-Cola says turnround plan on track（675words）

By Lindsay Whipp in San Francisco

------------------------------------------------------

Coca-Cola has pointed to further signs that its turnround plan is starting to gain traction, as it reported higher earnings despite an increase in advertising costs and strong currency movements that hurt its revenues.

The US drinks company said on Wednesday that second-quarter revenues fell 3 per cent to $12.2bn, but net profit rose 19 per cent to $3.1bn, or 71 cents a share. This was in line with expectations and the group said it would maintain forecasts for the year.

Coca-Cola has been cutting costs, reducing the size of drinks bottles and cans, and increasing advertising spending as it responds to consumers’ shift away from fizzy drinks, especially those with artificial flavours, and packaged in large volumes.

The strong dollar hit Coca-Cola’s overseas operations and Muhtar Kent, chief executive, highlighted the difficult economic conditions that it and rivals were facing, particularly in China, Russia and Brazil. He noted that incomes in China had not improved significantly of late.

“Given the current overall macroeconomic environment in China we are still cautious for the near term, but are excited by the long-term prospects we see in this dynamic and important market,” Mr Kent said, adding Coke is continuing to increase value and volume share.

“We are continuing to invest heavily for the future,” he said.

Mr Kent said Coca-Cola’s turnround was proceeding at the right pace and it was on schedule with cost cuts. When asked about the company’s M&A strategy, he said that it was looking for “bolt-on targets that fit the company’s portfolio”.

Coca-Cola’s US performance improved, which the company said partly reflected the success of its advertising push and smaller packaging, which enabled it to charge more per ounce for its drinks.

Sales volume in North America increased 2 per cent in terms of unit cases, with a 1 per cent rise in sparkling volume and a 5 per cent upturn in still beverages.

Sandy Douglas, president of Coca-Cola North America, said the group’s strategy in the region was to have more people “enjoying more Coke more often for a little bit more money” and that it was working.

While smaller packaged drinks account for a limited portion of overall sales at the moment, they are growing at a double-digit pace, Coca-Cola said.

Consumers’ behaviour suggests that they are going back to Coca-Cola’s roots by wanting to drink Cokes in smaller bottles that stay cold to the end, something the brand was selling decades ago, the company said.

Its advertising push, while happening across several regions, has had a head start in the US, where an increased focus on social media has been paying off, it said.

However, Diet Coke disappointed again, with a 7 per cent decline in volume. Mr Douglas said the falls were beginning to stabilise and the company hoped to achieve growth again through product innovation. He acknowledged that the consumer shift toward fresh and natural was a “good dietary change for the country, but categories oriented to that have been pretty negative”.

While Coke has not followed PepsiCo’s route of replacing the sweetener aspartame, Mr Douglas reckoned that its rival’s move had helped generate a more educated debate around the topic of artificial sweeteners.

Pepsi has also been moving into the premium category of drinks known as “craft” beverages, or offering new flavour combinations and serving experiences as it attempts to ride the wave of millennial demand for more tailored products.

Coke said it believed the premium sector had a bright future, highlighting its Blue Sky soft drinks, which it acquired when it took over Monster Beverages, as fitting into that segment. It added that the types of packages the beverages came in were also key to the consumer experience.

Shares fell 0.7 per cent to $40.90 by close of trading in New York, continuing its halting performance since the start of the year.


Which of the following is not mentioned as the strategy of Coca-Cola responding to consumers’ shift away from fizzy drinks?


· Expanding production scale

· Cutting costs

· Reducing the size of drinks bottles

· Increasing advertising spending


[1] 查看正确答案



What’s the Coca-Cola’s attitude towards the long-term prospects they see in China?


· Disappointed

· Skeptical

· Positive

· Disinterested


[2] 查看正确答案



Which of the following regions had a head start in advertising push?


· China

· Russia

· Brazil

· US


[3] 查看正确答案



Which of the following companies takes the route of replacing the sweetener aspartame?


· Coca-Cola

· Monster Beverages

· PepsiCo

· Snapple


[4] 查看正确答案



正确答案:




[1]
 Expanding production scale





[2]
 Positive





[3]
 US





[4]
 PepsiCo






测试中可能遇到的词汇和知识：


geopolitical 地缘政治

swamp 淹没

coup 政变

aviation 航空

reluctance 勉强



中国游客不再热衷东南亚？

东南亚主要旅游目的地的中国游客显著减少，这在一定程度上不止是因为一起空难和地缘政治紧张的结果。对于全球很多地方，接待出境游的中国人是一个成长型行业。作为旅游目的地国家和航空公司都应以更加细腻的战略方式对待中国游客市场。

Chinese tourists spurn SE Asia holidays（539words）

By Ben Bland

------------------------------------------------------

Key Southeast Asian markets have seen a marked drop in Chinese tourists, a growth sector across much of the globe, as air crashes and geopolitical tensions take their toll.

While China spends more on outbound travel than any other nation, up 28 per cent to $165bn last year, the reversal of fortunes for some of Southeast Asia’s main tourism destinations underlines the risks that countries face as they look to China for growth.

The trend is particularly concerning for countries such as Malaysia and Indonesia that were banking on Chinese tourists to help boost their slowing economies.

“These Asian markets have been the early recipients of the largest Chinese outbound flows and have quickly adapted to a recognition that the China market will progressively swamp all others,” said Will Horton, an analyst at the Centre for Aviation, a research company, in Hong Kong.

“Chinese media and shifts in political winds can abruptly——but often temporarily——turn off traffic flows. Excessive reliance on any one tourism source inevitably creates this problem.”

Excluding Thailand, which has seen a rebound in Chinese tourist numbers since another military coup last year, the number of Chinese visitors to Southeast Asia fell in the first three months of this year to 1.5m, from 1.9m a year earlier, according to the Centre for Aviation.

That signals a continuing trend, with Chinese arrivals in Southeast Asia, excluding Thailand, falling to 6.2m last year from 6.4m in 2013.

By contrast, Japan, helped by its weakening currency, and the rest of North Asia have seen a jump in Chinese tourists, up 38 per cent to 3.3m in the first quarter of this year, compared to a year earlier.

Michael Beer, an aviation analyst at Citigroup in Hong Kong, said that the deadly crashes last year involving Malaysia Airlines’ flights MH370 and MH17 and AirAsia Indonesia’s QZ8501 have shaken Chinese tourists’ confidence in travelling to the region.

Malaysia’s much-criticised handling of the loss of MH370, which disappeared mysteriously en route to Beijing with 152 Chinese among the 239 people on board, has added to the reluctance to travel there.

Vietnam and the Philippines have suffered because of rising political tensions connected to their maritime disputes with Beijing in the South China Sea.

Analysts say that while the most Chinese tourists would not feel any direct impact, the political climate, and its reporting in the sometimes nationalistic state-controlled media, affects their travel decisions.

Joey, a 28-year-old from Shanghai, was recently persuaded by her friends to drop plans to visit Vietnam because they were still concerned about a small outbreak of anti-Chinese rioting last year.

“I think even though the incident was a long time ago, the concept of Vietnam as a disorderly place hasn’t changed,” she said.

Mr Horton of the Centre for Aviation argues that countries and airlines need to take a more nuanced approach to the lucrative Chinese market.

“There is little doubt that in the long term Chinese tourists will change the face of global tourism,” he said. “But managing the short and medium term blips will be a big part of a China tourism strategy.”


Which of the following is not mentioned as the reason of Chinese tourist spurning SE Asia holidays?


· Air crashes

· Geopolitical tensions

· An increase in the number of direct flights

· The influence of state-controlled media


[1] 查看正确答案



Which of the following countries has seen a jump in Chinese tourists?


· Japan

· Malaysia

· Indonesia

· Vietnam


[2] 查看正确答案



What’s the author’s attitude towards Chinese tourists spurning SE Asia holidays?


· Satisfied

· Objective

· Reluctant

· Discontent


[3] 查看正确答案



Which of the following countries suffered decline of Chinese tourists because of maritime disputes?


· Philippines

· Russia

· USA

· Korea


[4] 查看正确答案



正确答案:




[1]
 An increase in the number of direct flights





[2]
 Japan





[3]
 Objective





[4]
 Philippines






测试中可能遇到的词汇和知识：


install 任命

rebound 弹回

tumble 暴跌

closure 停业

stiff 严厉的



麦当劳如何重振美国人的食欲？

麦当劳作为一家全球大型跨国连锁餐厅，在世界各地拥有共计约三万家分店。然而今年第二季度该公司的业绩表现不佳，在美国本土区域的销售和利润都有明显下降。如今这家全球最大快餐连锁品牌正在经受考验，亟待重新点燃美国本土客户的食欲，而该公司推行的新策略是否起效还需要我们拭目以待。

McDonald’s struggles to rekindle US appetites（673words）

By Lindsay Whipp in San Francisco

------------------------------------------------------

McDonald’s sales and profits sank in the second quarter, underlining the struggle the world’s biggest fast food brand is having rekindling consumers’ love for its burgers and fries, particularly at home.

Steve Easterbrook, the Chicago-based company’s recently installed chief executive, called the results “disappointing” and told investors on Thursday that operations in the US were working to bring “more discipline back in business [and] react better to trends”.

He promised that the third quarter would finally bring a rebound in global comparable sales, and that this rise would happen regardless of the bounce it would receive from a recovery from the Asian supplier scandal last year.

Sales tumbled 10 per cent to $6.5bn, while net income fell 13 per cent to $1.2bn, or $1.26 a share. The results, however, were in line with analysts’ estimates, sending shares 0.5 per cent lower to $97.09 by close of trading in New York.

The company said it was also reviewing its dividend policy but declined to give any indication of whether this would be a positive or negative for investors until November as the process was ongoing.

The earnings statement highlighted the particular problems McDonald’s is having in its home market, where it will have net restaurant closures for the first time in its 60-year history this year. The company blamed about 80 per cent of the second-quarter decline in operating profit on the US and Japanese markets.

Comparable sales in the US fell 2 per cent and operating income was down 6 per cent, adding to nearly three years of declines for the market.

It blamed the declines on a lack of response to some of its menu features, which have included a “summer break menu” and an “artisan grilled chicken sandwich”, and its promotions.

McDonald’s is testing all-day breakfasts and menu simplification to boost the US market, but it faces stiff competition from Taco Bell, the Yum Brand chain, which has seen some significant success in this area.

Amid concerns that McDonald’s plans to simplify would be compromised by something as complex as all-day breakfast, Mr Easterbrook emphasised that there would have to be simplifications elsewhere in McDonald’s operations.

He said it was important to understand that the improvements the group was making to its core menu——whether better quality beef or tastier salads——were just as important as the locally sourced meals it was developing for the regions, such as a lobster dish in Boston.

McDonald’s is also being challenged in the US by new rivals such as Mexican food chain Chipotle and the Shake Shack burger outlets, which have captured the millennial demographic.

The group’s struggle to revive its brand and popularity also comes at a particularly difficult time for its international operations as, like other multinational companies, it is hit by adverse currencies, a struggling eurozone amid the Greek debt crisis, and slowing emerging markets.

Mr Easterbrook said he was confident of a turnround, however.

“I am confident that we will create the transformation necessary for McDonald’s to become a modern, progressive burger company delivering a contemporary restaurant experience,” Mr Easterbook said in a statement, reusing a phrase from his turnround plan announced when he took over earlier this year. That plan left many analysts and investors hungry for more detail.

McDonald’s is relying on Mr Easterbrook to bring some of the success that he had in stoking growth in the UK and other European markets to the company’s global operations.

The region outperformed others in sales, posting a comparable sales increase of 1.2 per cent, thanks to demand in the UK and Germany mitigating a difficult quarter in France. However, on an operating basis, income in the region sank by a fifth, reflecting the tricky macroeconomic environment that many multinationals are facing, the euro weakness and some restructuring charges.


Which of the following regions is mainly blamed by the company for the second-quarter decline?


· US

· China

· Germany

· UK


[1] 查看正确答案



Which of the following is not mentioned by the author as McDonald’s competitor?


· Taco Bell

· Yum Brand chain

· KFC

· Shake Shack burger outlets


[2] 查看正确答案



What’s the author’s attitude towards McDonald’s current situation?


· Objective

· Subjective

· Favorable

· Disappointed


[3] 查看正确答案



Which of the following is mentioned by the author as a challenge that McDonald is facing in the domestic market?


· Adverse currencies

· The Greek debt crisis

· Competitors in US

· Slowing emerging markets


[4] 查看正确答案



正确答案:




[1]
 US





[2]
 KFC





[3]
 Objective





[4]
 Competitors in US






测试中可能遇到的词汇和知识：


mercury 水银

sashimi 生鱼片

marlin 枪鱼

albacore tuna 长鳍金枪鱼

dietary 食谱



“危险”的生鱼片？

在纽约和伦敦的金融区，聚集着众多以商务人士为主要顾客群体的小型餐馆饭店。近几年，这些小店提供的食物从简单的三明治变换成了寿司和生鱼片。随着经济发展，生活水平提高，人们纷纷寻找新的健康美食。日式寿司和生鱼片好像在几年前成为了“健康”的新代言人。但是最近人们却发现，来自大海的这色香味俱全的美味，也暗藏汹涌。

Sushi addicts need to be aware of mercury toxicity risk（578words）

By Charles Wallace

------------------------------------------------------

Is eating sushi safe?

During a recent meal with a Wall Street financial adviser, he mentioned that he eats sushi several times a week because he believed it to be the most healthful and convenient way to dine while continuing to work at his desk. I was left wondering if that was as healthful as he said, given the recent concern about mercury in fish.

All around the financial centres in London and New York, shops which once featured only simple sandwiches now stock different types of sushi and sashimi, including those made from various types of tuna. This despite the well-publicised concern when Richard Gelfond, CEO of the US cinema group Imax, reported that he had been diagnosed with mercury toxicity after eating sushi on a daily basis.

In addition, the actor Jeremy Piven, star of ITV’s Mr. Selfridge franchise, also was reported to have been hospitalised for mercury toxicity from eating sushi.

While the European Food Safety Authority issued a new advisory notice on fish consumption earlier this year, it said that the types of fish consumed in Europe and fish-eating habits were so different across the continent that it was up to the individual countries to give specific advice.

Britain’s NHS has advice about canned tuna but not about sushi. The US Food and Drug Administration recently set its first minimum fish consumption target , emphasising the benefits of eating more low-mercury fish.

Given this confusion, I asked Michael Gochfeld, who has studied mercury toxicity for 30 years, what his best advice is about fish consumption.

Dr. Gochfeld, an adjunct clinical professor in the Environmental and Occupational Health Sciences Institute at New Jersey’s Rutgers University, said most people do eat too little fish, an excellent source of protein and omega-3 fatty acids, which have been shown in some studies to be protective against heart disease and cancer. But he acknowledged that there can be too much of a good thing.

“If you eat fish rarely, such as less than once a month, it’s likely that your health will benefit from eating more fish,” Dr. Gochfeld explains. “If you eat fish frequently, more than twice a week, you have to pay attention to eating low mercury fish if you don’t want to get food poisoning.”

Among the fish that have been found to have the highest mercury content are swordfish, shark, marlin and albacore tuna. “If you go to a high-end sushi bar in New York, the chances are the tuna sushi will be bigeye tuna with high mercury levels,” he says, adding that in Japan, sushi is a prized delicacy but eaten only once a month. Sushi is often made from fish other than tuna, which can be safe to eat in larger quantities.

This mercury warning is especially true for pregnant women. “Having even one meal with high mercury fish, like one swordfish serving, at the wrong time could have an impact on a developing foetus,” Dr. Gochfeld cautions.

While he loves tuna sushi himself, he restricts his consumption to once a month and eats low mercury fish such as salmon a couple of times a week.

That advice is similar to the counsel from the British government, which says that pregnant women and young children should not eat swordfish, shark or marlin, and that other adults should limit their intake to one portion a week. As for me, I love salmon so that is my dietary mainstay, but also eat other low-mercury fish.


What’s the author’s opinion towards eating sushi and sashimi on a regular basis?


· Healthy

· Deadly

· No idea

· Concern


[1] 查看正确答案



When would it be safe to eat sushi and sashimi?


· If you rarely eat fish

· If you eat fish more than two times a week

· If you really love fish

· If you live on the sea


[2] 查看正确答案



Which fish is not one of those with high mercury level?


· Swordfish

· Salmon

· Shark

· Albacore tuna


[3] 查看正确答案



The possibility of mercury toxicity is most dangerous to which group of people?


· Businessmen

· Pregnant Women

· Fashion Model

· Government Official


[4] 查看正确答案



正确答案:




[1]
 Concern





[2]
 If you rarely eat fish





[3]
 Salmon





[4]
 Pregnant Women






测试中可能遇到的词汇和知识：


illustrate ['ɪləstreɪt] 阐明

stagnate ['stægneɪt] 停滞

persist [pə'sɪst] 留存

transparency [træn'spær(ə)nsɪ] 透明



你受到性别工资差异对待了吗？

国际劳工组织的研究表明，过去十几年，全球性别工资差距逐渐有所缩小。但自2008年全球经济衰退后，这种进步似乎已经停滞，甚至倒退......

Gender gap narrows in a world in which men still rule（807words）

by Sharmila Devi,March 5, 2015 12:01 am

------------------------------------------------------

Ripa Rashid is highly educated, has worked at some of the world’s top blue-chip companies, and is an expert in workplace diversity and talent management, but even she got caught out by the gender wage gap.

Ms Rashid, senior vice-president at the Center for Talent Innovation (CTI) in New York, recalls working at a think-tank in Malaysia.

“It took me six months to realise I was being paid 30 per cent less than a male colleague. By that time, I had already made the decision to leave.”

Her experience illustrates the secrecy that exists in many companies and cultures around wages. It allows managers to treat people unequally, even where legislation exists, and makes it hard to get timely data.

Research by the International Labour Organisation (ILO) shows that the gender wage gap has gradually narrowed over the past few decades, for example in Latin America.

However, progress appears to have stagnated, or even reversed, since the 2008 global downturn. Even in senior ranks, disparities persist and range from a few percentage points in Panama, to almost 20 per cent in South Africa, and more than 50 per cent in Azerbaijan, says an ILO report Women in Business and Management: Gaining Momentum, released in January.

“The world assumes that managers earn more but there’s still a pay gap when we know women are often more educated than men,” says Linda Wirth, one of the authors of the ILO report. “The Brics [Brazil, Russia, India and China] have seen greater growth and reduction of poverty but they also have growing inequality in many areas.”

The pay gap with men often only reflects women who work as employees, not the self-employed, who make up about 60 per cent of the female workforce in Latin America and the Caribbean and closer to 50 per cent in Asia, says Kristen Sobeck, an ILO economist.

“A smaller gender pay gap is only part of the picture and may in some instances not even necessarily reflect positive changes in the status of women in a given country,” she says.

But, according to a World Bank report Gender at Work, women are less likely to be in the labour force and more likely to earn less than men in the 10 most populous developing countries: India, Indonesia, Brazil, Pakistan, Bangladesh, Mexico, Vietnam, the Philippines, Egypt and Turkey.

Working women are less likely than working men to be employed in wage jobs in all these countries except Brazil. The report also confirms that the gap in earnings tends to be larger in the informal than in the formal sector.

Henriette Kolb, head of the gender secretariat at the International Finance Corporation, the private sector financing arm of the World Bank, gives the example of Turkey, where “the divergence between what men and women are paid appears to be small, yet there are large gender disparities in labour force participation and employment in wage jobs”.

However, some women might be paid more than men in developing countries that have invested heavily in health and education. Top jobs in these sectors can command a premium and often employ many women, explains Sheila Wild, a British equality consultant and a former director at the Equal Opportunities Commission.

“I would expect the wage gap to be lower in some emerging markets, because the gender gap is not just about what women are paid, but how much they get in relation to men and often they are all paid less,” she says. “There is also less part-time work, which is a dangerous area if it’s just treated as a cheap labour pool as it is in Britain.”

Several factors have contributed to the small progress made so far. More women than men are graduating from university in, for example, Brazil (60 per cent) and the United Arab Emirates (65 per cent), CTI research shows.

The working week may be much longer, with more than 60 hours common, but a majority of women in Bric countries had “shoulders to lean on” using family members or paid domestic help. The public sector is also seen as an attractive alternative to the private sector, with 65 per cent of women in Brazil.

A broad mix of legislation and private sector action tailored to individual markets is needed to achieve faster progress in wage parity, say experts.

“The private sector can take action by providing targeted training and skills-development by creating flexible, family-friendly working environments, and by using global business certification standards for gender equality, says Ms Kolb.

Uschi Schreiber, chairwoman of the global accounts committee at EY, the professional services firm, calls for greater transparency around wages in the private sector. “If you look at how governments do it, they have visibility around what people can earn, so we should be able to use bands at least. Pay rates are often hidden from negotiators and not everyone has the full picture.”


What can be inferred from Ms Rashid’s experience？


· Most companies keep wages under secrecy.

· Her wages are 30% higher than male colleagues.

· The gender wage gap problems have been solved.

· She is always treated equity in her job.


[1] 查看正确答案



According to the World Bank report,which of the following statements is true？


· Male pursue more rights when holding a job.

· Working men are easy to get high salary.

· Female have low competitive edge at work.

· The gap in earnings has gradually narrowed.


[2] 查看正确答案



As CTI research shows，which two of the factors have affected pay gap？


· Intelligence and abilities.

· Nationalities and industries.

· Educations and working hours.

· Experiences and achievements


[3] 查看正确答案



What's the theme of this passage？


· The labor disputes in international organizations.

· The gender ratio differences in Malaysia.

· Some researches about the gender wage gap.

· How to raise the women social status.


[4] 查看正确答案



正确答案:




[1]
 Most companies keep wages under secrecy.





[2]
 Female have low competitive edge at work.





[3]
 Educations and working hours.





[4]
 Some researches about the gender wage gap.
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